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Six Cars and Nine States 
Show February Increases 
Over February Last Year 


Dodge, Plymouth, Rockne, Austin, Packard and_/| _ RESIGNS FROM ROCKNE. ‘Production at Present Se . 


Continental Beat Last Year’s Sales; Increase 


Considered Remarkable 


New York, March 28.— 


With the release by R. L. 
Co. of passenger car sales reports for February from thirty- | 


Polk & 


six states and the District of Columbia, we find a total of 


56,235, against 69,758 in the same month of last year. 


Con- 


sidering the banking troubles that had begun to make their 
coming evident from the middle of February, the showing is 


by no means bad. 
19 per cent. 


In this present tabulation covering 
thirty-six ; 


passenger car sales in 
states and the District of Columbia, 


some very encouraging signs appear. 
The honor roll, as Automotive Daily | 
finds six makes and | 


News calls it, 


nine states showing gains over Feb- | 


ruary, 1932. 
in February, when we were still! 
drifting, this is really remarkable. 

Dodge, Plymouth, Ford, Rockne, | 
Austin and Packard all registered | 
gains over their sales total in the 


Considering conditions | 


| 


same territory in February a year! 


ago. Continental showed a gain, 


but this make was not in produc-| 


tion in 1932. Pontiac gave every 
evidence of its intention of creeping 
into the honor roll before the re- 


turns are completed for the month. | 
Pentiac in this territory shows sales | 


The decline works out at approximately 


HANCH FINDS NEED 
OF STATE LAWS TO 
END CAR STEALING 


Chicago, March 28.—The increas- 
ing tide of motor car stealing in | 
many states of the | 


couniry is a re- 


quate laws in the 


flection of inade- | 
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Car Industry Looks to April to 
Bring Sustained Buying Revival 


| 





| 
| 


| GEORGE GRAHAM, vice-presi- 








face of the fact | dent in charge of sales, and a di-| unusual 


Projected at 750, 


on a Day to Day Basis to 


Schedule for March 


Nearly Doubled 


Detroit, March 28.—Never before have the motor vehicle 
manufacturing plants geared their production quite so closely 


to actual demand as they are 
Production schedules actually 


The orders received today set the output for tomorrow. 


doing at the present moment. 
are a day-to-day proposition. 
One 


company, as an instance in point, set 750 units as its output 


for March. 


This figure changed a dozen times, and so much 


heavier than was expetted were the orders received after the 
banking holiday ended that this manufacturer will end the 


month with about 1,300 vehicl 


HUDSON OF CANADA 
REPORTS INCREASE IN 
ITS RETAIL SALES : 


Detroit, March 28.—An increase in 
| the number of distributing points in | 
the Dominion and 
pick-up , 


that a model law /|rector of Rockne Motors Corpora- | in retail sales are 
exists which defi- | tion, has resigned. His resignation | reported to the 
nitely checks the | is in line with Studebaker Corpora- | Hudson Motor Car 
resale of stolen! | tion’s plans to merge the sales or-| Company by Jesse 
cars. That fact| ganization of the parent company Draper, sales 
stood out in a sur- | and its subsidiary. | manager of Hud- 
vey made public | me | son-Essex of Can- 





A 


ot 4,176 units against 4,268 in Febru- | 


(Continued on Page 11) 


DE SOTO DELIVERIES 
REBOUND FROM BANK 


HOLIDAY SLACKNESS 


Detroit, March 28.—With banking | and generally 


restrictions removed at the start of 
last week, retail 
deliveries by De 
Sote dealers for 
the week ended 
March 18, bound- 
ed back to 75 per 
cent. above the 
previous week, ac- 
cording to a state- 
ment made today 
by L. G. Peed, 
general sales man- 
ager of De Soto 
Motor Corpartion. L. G. Peed 
“Every one ex- 


pected a quick comeback to automo- 





(Continued on Page 11) 


FIRESTONE ATTACKS 
SIMPLIFICATION PLAN 


Akron, 0. March 
the announcement last 
three large tire 
companies would 
eliminate two of 
the four lines of 
tires of their own 
brands and estab- 
lish prices 10 per 
cent. above those 
of the mail-order 
houses, Harvey S. 
Firestone, chair- 
man of the Fire- 
stone Tire 
Rubber Company, 
the remaining member of the “big 
four,”’ in a message to stockholders 
indicates his disapproval of the 
move. He expessed the hope that 
every effort will be made to correct 
the situation, Otherwise, he states, 


(Continued on Page 2) 


week that 





| trict of Columbia. 


by C. C. Hanch,} 
general manager 


Cc, C. Hanch 


| of the National Association of Fi- | 
nance Companies, Chicago. Passage 
of effective anti-theft legislation will 


have a markedly beneficial effect | 
upon the automobile industry, 
Hanch asserts. 

The mode! law, known as the uni- 
| form motor vehicle anti-theft act, 
referred to as the 
certificate of title law, 
in twenty-three states and the Dis- 
Its effectiveness | 


is operating | 


“AUTOMOBILE STEEL 
PLANTS REOPENINGS 


"REFLECTED BY BUYING. 


Mr. | 


Youngstown, O., March 28.— 
|Gradual reopening of automobile | 
| steel plants is expected to be re- | 


| flected by increased buying of steel | 
from northeastern Ohio mills within 


|ada, Lid. Draper 


| 


| 
| 


|in those states serves to aggravate | the next few weeks, but Youngstown | 
district steel output this week sagged 


| 
| 


| 
| 
| 
| 
| 


28.—Following | 


(Continued on Page 10) 


PLAN VOLUNTARY 
ACCESSORY CHAIN 
SIMILAR TO I. G. A. 


Chicago, March 28.—The national 
voluntary chain system of wholesale | 
and retail distribution which has 
been introduced and operated suc- 
cessfully in the food, drug and other 
industries, is now to be launched | 
in the automotive accessory field. 

After a year’s successful operation 
on a sectional basis in New Jersey 
|} and in Rhode Island, and after ex- 


tended research in the field, the Al- | 


lied Independent Dealers has been 


organized to function as a national | 


| alliance in the distribution of auto- 
| motive accessories, supplies and re- 
| lated items. 


A new corporation has been 


(Contnued on Page 4) 


ARMSTRONG SIDDELEY 


and W. §, Firestone, Sr. | 





the 
Ltd., and the Grenier Motor Com- | 


| 


TO ENTER CANADA 


Montreal, March 28.—It is an- 
nounced that a second English au- | 
tomobile manufacturing company is | 


to 12 per cent. of capacity from 13 | 
per cent. a week ago. 


Valley trade authorities report | 
that fourteen of eighty-three open | organization plans the India 


hearth furnaces are melting in the 
Mahoning and Shenango Valleys, 
| against fifteen a week ago. Of these 
|fourteen only seven will work the 
full week and production in all four- 
| teen is likely to be slowed down, re- 
| ducing ingot output in this district 
to the lowest level of the depression. 
| Mill operations for Carnegie Steel 
Company are estimated at 13 per 


(Continued on Page 6) 


‘MOTOR EXPORT 
DEMAND BETTER 


Washington, March 28.— Indica- 
‘tions of improving demand abroad 
for automotive products are seen by 
‘officials of the Department of Com- 
merce in reports recently reaching 
Washington which, they declare, 
| foreshadow “either actual improve- 
| ment in automobile sales or a nore 
| cotianiatie attitude on the part of 

ms , favorable indication 
| contained in almost all the reports, 
it was said today, is that stocks of 
| unsold American cars in the hands | 
| of foreign dealers are generally at 
a low level, 





| operation.” 


which suggests that, as 


cent. 


finds that retail 
sales for January 
and February in 
his territory in- 
creased 65 per 
and shipments 56 per 





Jesse Draper 


cent., | 


(Continued on Page 6) 


INDIA TIRE & RUBBER 
TO CONTINUE OUTPUT 
UNDER RECEIVERSHIP 


Akron, O., March 28.—Pending re- 
Tire & | 
Rubber Company here will continue | 
operation on the heels of the we | 
ceivership recently granted in a/| 
stockholder’s suit representing 3, 100 | 
shares of common stock, it was an- | 
nounced. 

Operation will be under eupets | 
vision of W. G, Klauss, who resigned | 
as the company’s president prior to | 
hearing of the suit, but who was | 
later made receiver's agent by Re- | 
ceiver Paul C. Weick, Akron lawyer. | 
The suit included charges that “de- 
structive and uneconomic price 
cutting is rapidly destroying, wast- 
ing and dissipating all assets.” In 
resigning as president Mr. Klauss 
alleged “lack of confidence and co- 
L. V. Baker also re- 
signed at the same time as India’s 
treasurer. 


WAUKESHA MOTOR CO. 
GETS ORDERS FOR 900 | 





ENGINES FOR TRUCKS ** 


Waukesha, Wis., March 28.—With- 
in the last week the Waukesha 
Motor Company has received orders 
for 800 engines, amounting to $250,- 
| 900, according to President Harry 


; to,” 
| completed less than six months ago, 


es built. 

Automotive executives are always 
careful about talking until they have 
something definite on which to base 
statements and the present situa- 
= has made them even more 

gey than usual. None of them 
oon will talk about probable totals 
for March, but @ is known that at 
several plants results have been far 
better than had been hoped for early 
in the month. The banking holiday, 
when it was first declared, seemed 
to put an end to all hope of any 
sort of a record for March. But 
after the holiday was ended, orders 
came in, in very much greater 
volume than executives had dared 


DODGE SALES RESUME 


CLIMB WITH END OF 
U. S. BANK HOLIDAY 


Detroit, March 28.—If proof were 
needed that it wanted only the res- 
toration of confi- 
dence following 
the rearrange- 
ment of banking 
facilities to cause 
the whegls of 
business to move 
with renewed 
| Speed—such evi- 
| dence is furnished ; 
by the latest 
Dodge sales report 
| Just released by 
A. vanDerZee, 
general sales manager 





A. vanDerZee 
of Dodge 


Brothers Corporation. 


The tabulation shows that during 
the week ended March 18, Dodge 
dealers’ retail deliveries of Dodge 


(Continued on Page 7) 


NEW YORK SERVICE 
AND REPAIR NEEDS 
OFFER BIG MARKET 


New York, March 28.—-Approxi- 
mately 80 per cent. of the automo- 
biles operating on the highways of 
| the state of New York are mechani- 
| cally defective, if the results of the 
| recent inspection of 1,530,583 Penn- 
sylvania registered cars by the Bu- 
reau of Highway Patrol and Safety 
n be taken as any criterion,” said 
Owen B. Augspurger, president of the 
Automobile Club of New York. 

“The inspection I have referred 
continued Mr. Augspurger, “was 


and the astonishing results were tab- 


making arrangements to invade the | orders by foreign dealers are being | Herning. Orders have also been | ulated at the completion of the pe- 


Canadian market shortly. 


Armstrong Siddeley Motors, 


(Continued on Page 2) 


which now are taken’ abroad will 
likely be translated into actual ex- 


| (Continued on Page 10) 


This is | placed very cautiously, those orders | placed for about 100 engines to be 


used in brewery trucks. 
Some of these are of the new 


(Continued on Page 6) 


riodical compulsory inspection now 
in force, not only in Pennsylvania, 
but also Maryland, Virginia, New 


(Continued on Page 7) 
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CHEVROLET RADIO 
CONTEST IS READY | 
TO START APRIL 1 





ALUMINUM CO. OF AMERICA 

Pittsburgh, March 28.— Aluminum 
| Company of America declared a div- 

Detroit, March 28.—Campbell-|igend of 3714 cents on the 6 per 
Ewald have completed arrangements /cent. preferred accumulative stock, 
for the Chevrolet radio contest, | pvable on account of accumulations 
which will start April 1, during which | April 1 to stock of record March 15. 
month a car a day will be given | 
away to the best answer each day | 
to the question, “Why I like a Chev- | 


ADVANCE-RUMELY 
Chicago, March 28. — Advance- 


FORMER EMPLOYEES 


| a evenmalam | OF WILLYS-OVERLAND 


SEEK $450,000 WAGES 


Toledo, March 28.—Hearing is be- 
ing held in the United States Dis- 
| trict Court here today on the appli- 
| cation of 8,000 former workers of 
Willys-Overland Company to sell as- 
| sets of the Willys-Overland Com- 
pany, now in receivership, to satisfy 





rolet six.” 

Each person sending in an answer 
will be taken for a ride in a Chev- 
rolet from any authorized salesroom 
He will be given a blank on which 
to return his answer. The answers 
will be cumulative, so to speak, as 
an entry unsuccessful on the day it 
is received, will be eligible in the suc- 
ceeding days’ contests. Henry Ewald 


points out that this gives every en- | 


trant thirty chances of winning. 
Judges of the contest will be 
Thomas P. Henry, president of the 
A. A. A.; James Hammond, publisher 
of the Detroit Times, and Henry 
Ewald, president of Campbell-Ewald. 


FIRESTONE ATTACKS 
SIMPLIFICATION PLAN 


(Continued from Page 1) 


“many tire manufacturers and tire 
dealers cannot succeed. 

“The new policy just announced 
by our competitors,” Mr. Firestone’s 
letter says, “gives to the mail-order 
houses the position which they have 
been seeking for several years, 
namely, public recognition that their 
lines and grades of tires are of equal 


|Rumely reports for 1932, as certi- 
| fied by independent auditors, net 
|loss of $55,988 after expenses, taxes, 
lete. In the preceding year the com- 
pany reported net loss of $338,344 
| from February 9, 1931, when it began 
' operations, to December 31. 


FORD OF SWEDEN 

| Stockholm, March 28.—Ford Motor 
| of Sweden shows for the year loss 
| of 1,030,000 kronor, comparing with 
profit of 283,000 kronor in 1931. The 
loss principally was due to writing 
down book values of stocks necessi- 
|tated by abnormal exchange condi- 
jtions. Sales in 1932 were 8,017 ve- 


| hicles, against 19,890 in 1931. 


NATIONAL RUBBER MACHIN- 

ERY 

| New York, March 28.—National 
Rubber Machinery shows for 1932 
net loss of $210,949 after taxes and 
charges, compared with net income 





of $37,839, or 38 cents a share on | 


| 113,420 shares, in 1931, 

i - - o 

OIL STOCKS 

| New York, March 28—Stocks of 
jcrude oil and products in Pacific 
Coast territory on February 28 


|a claim of $450,000 for wages. 

Judge George Hahn of the United 
States District Court has set May 
24 as the final date for claims to be 
filed against the Willys-Overland 
Company, which was placed in re- 
ceivership February 15. 


YOUNG RADIATOR © 
GETS BIG CONTRACT 


Racine, Wis. March 28.—The 
Young Radiator Company reports it 
has recently received a large con- 
| tract for air conditioning equipment 
|from a large manufacturer of rail 
|car equipment. This will consist 
| principally of evaporators, condens- 
ers, pre-coolers, coolers and heaters 
for various types of systems for this 
| special field. 

The Young Radiator Company 
also reports that it has several new 
concerns to which it is furnishing 
heat transfer apparatus of a special 
nature for air conditioning machines 
jand equipment. 


been installed and arranged for 
proper dehydration of evaporators 


|to heat cores {n a large temperature 





quality and construction to the na- | totaled 166,905,039 barrels, a decrease | controlled oven, at which time the 
tionally advertised standard lines | of 511,445 barrels during the month, unit is dehydrated by a vacuum 
and grades of tires, And a consumer |the American Petroleum Institute | process, after which moisture ab- 


price 10 per cent. lower than the 
dealer's price to the consumer on 
standard brand tires, thus getting 
away from the Firestone policy, 
which was followed by some of the 
other manufacturers, of having lines 
and grades of tires for our dealers 
equal in price, quality and construc- 
tion to their special brand tires. 
“In order for these three com- 
panies to give the mail-order houses 
this new policy, it was necessary for 
them to make radical reductions of 
20 to 27! per cent. from their for- 
mer list prices. As each of these 
three companies showed a deficit in 
1932 and this reduction creates fur- 
ther substantial losses which those 
associated with the industry, stock- 
holders and employees alike, can so 


ill afford to sustain, we sincerely | | 
|in the Ford plant refused to accept 


hope every effort will be made to 
correct the situation. 

“There is one fundamental prin- 
ciple in the merchandising and dis- 
tribution of goods on which we can- 
not agree with them; that is, the 
manufacture of special brand tires 
at discriminatory prices for others 
to sell in competition with their own 
standard brand tires. Experience 
proved that any company or indus- 
try that pursues such a policy comes 
to grief.” 


PHILADELPHIA COURT 
CLARIFIES PEDESTRIAN’S 
RIGHTS AT CROSSINGS 


Philadelphia, Pa., March 
mobile drivers and street car motor- 
men must give pedestrians the 
right-of-way is explained by the 
Jegal department of the Automobile 
Club of Philadelphia, A. A. A. 

Even though traffic lights change 
while pedestrians are on their way 
across the street, motor vehicles 
must give them resonable time to 
cross, says a recent decision of the 
Pennsylvania Supreme Court. 

The court held that: “All opera- 
tors of trolley cars and automobiles 
should recognize that pedestrians, at 
intersections, when lights or signals 
are favorable, have certain rights, 
and that drivers and motormen are 
required t® wait until foot traffic 
has had an opportunity to complete 
the crossing. Reasonable’ time 
should be given people to cross safe- 
ly streets at intersections, notwith- 
standing that the lights may have 
changed after they have committed 
themselves to the street. It seems 
to be necessary to continue to im- 
press upon operators of motor ve- 
hicles and trolleys their duties at 
Crossiags, 


28.—A | 
recent court decision wherein auto- | 


| reports. The total stock decrease 
of 1933 up to February 28 was 
| 1,341,386 barrels. Production in Feb- 
|ruary averaged 468,109 barrels of 
crude oil daily, or 1,648 barrels daily 
;more than the output of January. 


‘FORD ENGLISH PLANTS 
‘CLOSED BY WAGE STRIKE 


Dagenham, Eng., March 28.—Now 
|im its third day, the strike at the 


| Ford plant here is practically idle. | 


| The walk-out has made it necessary 
| to close down two subsidiary plants, 
| those of Kelsey-Hayes, and of Briggs 
| Body. 

| The strike started when 2,000 men 


pay cuts ranging from 5 cents to 25 
;cents per hour. Today more than 


| 8,000 workers are out in the three | 


plants. The Amalgamated Engineers 
Union has_ established pickets 
|around the plant, and reports com- 
plete success in persuading workers 
| not to report for duty. So far, there 
| has been no disorder, but the police 
| are ready to prevent damage to com- 
| pany property. 

| It is reported today that the man- 
|agement has agreed to a review of 
the wage question, but there is no 
official confirmation of the state- 
' ment, 


HENLEY KIMBALL ADDS 
SIX NEW DEALERSHIPS 


| Boston, Mass., March 28.—The fol- 
lowing new dealers have been signed 
by the Henley Kimball Company to 
handle Hudson and Essex cars: 
Liberty Motor Mart, Inc., 1203 
| Washington St., West Newton; Dix- 
on Motor Company, 3 Providence 
| St.. Lawrence; City Motor Sales 


| Company, 362 Warren Ave., Brock- | 


| ton; 

Weymouth; Hughes Motor 
| Inc., 2089 Massachusetts Ave., North 
|Cambridge; The Uptown Garage, 
Inc., 10 Gainsboro St., Boston. 


‘STUDEBAKER CORP. IS 
| SUED FOR $254,802 


Cleveland, March 28.—The Phila- 
|delphia National Bank filed suit in 
|Common Pleas Court here yester- 
|day against the Studebaker Cor- 
| poration, asking recovery of $254,802 


| with interest from March 9 and at- | 


|tachment of the company’s property 

jin Ohio. The suit said the major 

| part of a $304;400 note had: been de- 
faulted. 


Cote Brothers, 7-9 Front St., | 
Mart, | 


| sorbing gas is pumped through the 
|core and the core sealed by pinch- 
ing the tube ends and soldering. 
This is one of he most complete de- 


hydrating equipments that is known, | 


;and is along the lines of the policy 
| of the company in developing new 
| products and completely equipping 
| the same in its work in the manu- 
|facture of copper heat transfer 
products for heating and ventilating 
;and ‘the air conditioning field. 

An improvement in the amount of 
orders being received is also reported 
by this company. 


ARMSTRONG SIDDELEY 


TO ENTER CANADA 


(Continued from Page 1) 


pany of 1624 St. Catherine St., W., 
will be the sole distributor for Can- 
| ada. 

“Tt is stated that the new automo- 
bile will be offered to the Canadian 
public here at the end cf the pres- 
ent month, or at the beginning of 
April, There are three models, a 
coach, a sedan and a limousine. 
These vehicles are all equipped with 





popular in Europe today, and par- 
| ticularly in Britain, The two smaller 
;models have a wheelbase of 122'% 
inches, while the limousine has a 
wheelbase of 135 inches. The autos 
are equipped with hydraulic shock 
| absorbers and four-wheel brakes. All 
| glass is non-shatterable. 

| The Ottawa Car Manufacturing 
| Company, Ltd., will be the agent at 
| Ottawa and spare parts will be 
|available at both the Ottawa and 
' Montreal agents at all times. 


THOMAS H. WHITE IS 
GOODYEAR DIRECTOR 


| meeting of stockholders of Goodyear 
Tire and Rubber Company Thomas 
H. White was elected a director to 
succeed J. Arthur House. Other di- 
rectors were re-elected. Mr. White 
\is president of Commonwealth Se- 
| curities, Inc. 

| Following the stockholders’ meet- 
jing directors re-elected all officers 
|and added to the executive and fi- 
nance committee C. Slusser, who is 
| also vice-president and factory man- 
ager. 


| 


| REPS ei ae) 
IN THE AUTOWOTVIN: 
NEWS BRINE a 


ADVERTISE VES £S 
tr eee 
ae ie | 





A complete new department. has | 


and condensers. This is arranged | 


the automatic transmission box so | 


Akron, March 28.—At the annual | 


*- * @ 
Truck Ghosts 
Beer—Bars—Business 
It Pays to Diversify 


7 . * 


Record Breakers 


- * * 


Chris Sinsabaugh 


Detroit Editor 


E (and when I say “‘we” I mean the people in the indus- 

try) have been playing around with the ghosts of yes- 
terday and recollecting the names of passenger cars that 
are as extinct as that legendary bird, the dodo, but in these 
memory tests we have overlooked entirely the old makes of 
trucks. How good are you at that? 

Advertising Manager Lawrence Fischer of the Timken- 
Detroit Axle Company is responsible for the conductor’s idea 
in this direction. In the March issue of his Timken News he 
devotes a page to reminiscence and gives a 1912 list of Tim- 
ken commercial car axle users who are in business today, all 
| still using the Timken product. On this roll of honor Fischer 
names American La France, Armleder, Autocar, Federal, 


Gramm, Stewart, Mack, Moreland, Nott, Pierce-Arrow, 
Schacht, Seagrave and Sternberg, the last named now 
Sterling. 


* * > 

ALL OF WHICH is leading up to the column's idea of 
giving the old trucks a big hand by racking our memories 
and digging out of obscurity the names of makes which have 
come and gone and which have been graveyarded. Fischer 
gives us a start in this direction with a list that includes: 
Atlantic Vehicle Company, Avery Company, Baker Motor 
Vehicle Company, Cass Motor Truck Company, Commer 
| Truck; Commercial Truck Company of America, Dayton 
Auto Truck Company, Gabriel Carriage & Wagon Company, 
General Vehicle Company, Grabowsky Power Wagon Com- 
pany, Robert Harrison Company, Hewitt Motor Company, 
Knickerbocker Motor Truck Company, Kanawah Motor 
Truck Company, Kelly Motor Truck Company, Kopp & Co., 
Lansden Company, Lewis Motor: Truck Company, Mais 
Motor Truck Company, Martin Carriage Works, Mogul 
Motor Truck Company, R. L. Morgan Company, Packers 
Motor Truck Company, Pope Manufacturing Company, Ran- 
|dolph Motor Car Company, Rapid Motor Vehicle Company, 
|Rassel Manufacturing Company, Alden Sampson Manufac- 
turing Company, Sandusky Auto Parts & Motor Truck Com- 
pany, Seitz Trans. & Auto Truck Company, A. D. Smith 
ompany, Speedwell Motor Car Company, Transit Motor 
ruck Company, Universal Motor Truck Company, Waterous 
| Engine Works. 





C 
iT 


* . * 
| LET’S START talking about the Old Guard, just as we 
‘did about the ancient passenger cars. I think I speak for 
our own Bill Callahan when I say he has room in the paper 
for letters from the customers on this subject. How many 
names of dodo trucks can you recall and what’s become of 
the companies that made them? 
+ * + 

THE NATIONAL BATTERY COMPANY of St. Paul 
taking over the Vesta Consolidated Corporation of Chicago 
and Brunswick-Balke striking a rich vein of business ore 
through beer being legalized and creating a tremendous 
demand for bar furnishings are two recent news stories that 
puts the conductor in a reminiscent mood. 

I think of that epoch-making time between 1905 and 
1910 in Chicago when automobile history was in the making 
jand automobile batteries were crude things at best. It was 
‘in this era that the Perrys, father and son, started building 
ithe Vesta in a small shop right in the heart of Automobile 
Row. I well remember the green-painted Vesta which I had 
| which furnished the power for my feeble attempt at lighting 
‘my 1909 Oakland, which was just coming in at the time, by 
‘electricity. From that feeble start Vesta grew and grew and 


| became a leader in the battery field. 
* 


* 
YOU WONDER PERHAPS why Brunswick-Balke rates 
a place in a column supposedly devoted to automobile sub- 
jects. My “out” is that ten or twelve years ago Brunswick- 
Balke was in the industry. Diversifying its product, the big 
'Chicago concern took an unused plant it had at Muskegon, 
|Mich., made idle by prohibition, and started the manufac- 
‘ture of Brunswick tires. After a couple of years the com- 
| pany concluded that, as a tire manufacturer, it was a darned 
{good maker of billiard tables and bowling balls and alleys 
and sold the Brunswick tire to Goodrich, which carried it 


|'some time as a minor brand. 
| 7” + - 





HARRY HARTZ breaking two records in the 255 cubic ; 


‘inch class at Muroc Dry Lake in California—152.01 m. p.‘h. 
| over a masured mile and 146.70 m. p. h. over a ten-mile 


(Contnued ‘on Page 4) 
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AUTOMOTIVE DAILY NEWS, 


~ Retail salesmen 





This department is devoted.to the interests of the retail sales divi- | 


sion of the industry. 


Salesmen, this is_your department. 


Automotive 


Daily News wants you to get something from this department that will 


help you in your work on the firing tine. 


It wants you to pass on 


your own experiences, success, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 


let us get it ready for publication. 


Your achievement or your mistake 


may help another salesman to make sales or avoid errors that cost 


you commissions. 
Dealers read this page. 


Give us the benefit of your reactions on 


these problems that affect the work of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t, 





A SHREWD PROSPECT REQUIRES 
TACTFUL SALESMANSHIP 


By ARTHUR G. +. PATTERSON 
One of the hardest persons in the world to sell a new 


automobile to is the shrewd 


prospect—the kind of person 


who will come into your showroom and look over your line 
of automobiles, display a great deal of interest in your 
product, admit that he or she is thinking strongly of buy- 
ing a new automobile—and you perhaps congratulate your- 
self on the fact that here before you is a red-hot prospect. 


You question your shrewd pros- 
pect and, perhaps, as often is the 
case, find that he 
or she now owns 
an automobile 
which your pros- 
pect would like to 
trade in on a new 
automobile. You 
find that your 
prospect is look- 
ing for a mighty 
good trade-in of- 
fer on his old 
automobile and 
has set ideas as 
to how much the 
used automobile is worth on 
trade-in. You start in trying to 
make a deal and then all of a sud- 
den your red-hot prospect walks off 
without telling his name or the place 
where he or she lives. 

W. A. Buelow, salesman for Duluth 
Buick-Oldsmobile, Inc., Buick, Olds- 
mobile and General Motors truck 
dealer at 222 and 226 East Superior 
Street in Duluth, had such an ex- 
perience, 

Mr. Buelow tells the story in his 
own words: 

“One day a man came into our 
showrooms. I extended a greeting 
to the man, as I always do. I could 
see that he was very interested in 
our line of automobiles, of which we 
handle two, the Buick and the Olds- 
mobile, besides General Motors 
trucks. I noticed that he was par- 
ticularly interested in Buick auto- 
mobiles. I explained in detail to 
him the features of the Buick line 
of automobiles. 

“From talking to him I learned 
that he had a used automobile on 
which he expected to obtain a cer- 
tain set amount on a trade-in on a 
new automobile. Even though I 
tried as hard as possible to obtain 
his name and address he refused to 
reveal his identity to me. A few 
minutes later he proceeded to leave 
our showrooms, but just before he 
got to the door I extended to him 
an invitation to bring his used auto- 
mobile to our establishment so that 
we could look it over. 

“You can imagine how surprised 
I was to have such a red-hot pros- 
pect leave our showrooms without 
telling me who he was and where 
he lived. Without any clues as to 
his identity, I was unable to follow 
him up and contact him in any way 
whatever. My only hope of ever 
closing the deal with this prospect 
was to live in hopes that he would 
return and bring his automobile in 
for us to look over. 

“I noticed that he was more inter- 
ested in our Buicks than the aver- 
age prospect is, so on this one thing 
I placed my hopes for his return and 
set about thinking of how I would 
handle him if he ever did return. I 
decided, first of all, that I must use 
more than ordinary tact with this 
prospect, whom I had sized up as 
being a very shrewd prospect and a 
very difficult person with whom to 
close a deal. 

“Later this same prospect re- 
turned to our showrooms with his 
used automobile. My hunch had 
come true, and having thought of 
the manner in which I would handle 
him, I became set to sell him a new 
Buick if possible. 





W. A. Buelow 








oo $$ $$ — — 


“The first thing I did when he 
entered the showroom was to intro- 
duce him to our manager, and he 
revealed his identity to the manager, 
thus solving one problem and giving 
me a name and address which I 
needed for my followups. 

“After looking his automobile over, 
with the manager helping, I told 
him just how much we could allow 
him on a trade-in on a new Buick. 
Evidently our offer was not satis- 
factory, as he told us he had set a 
‘certain amount as to what he ex- 
pected to get for the used automo- 
bile on a trade-in offer and that he 
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|moved from 587 Central 
| East Orange, to 156 Central Avenue, 
Orange. 
|that their new quarters give them 
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Dealer | Dealer Activities | | 


NEW JERSEY 


The firm of C. W. & E. B. Mason, 
Inc., Hudson-Essex dealers, have 
Avenue, 


Ed Mason, manager, states 


larger service facilities and enable 
them to combine both sales and 
service under one roof, 


* . * 
J. Bowers has joined the sales 
force of R. & C. Auto Parts Co., 
Trenton, N. J. 


SAN ANTONIO, TEX. 


A brighter outlook is evidenced 
in the attitude of the general public 
| since the reopening of the banks, 
and assurance from the administra- | 
tion that national banking would 
henceforth be safe and sane. Deal- 
ers are unanimous in predicting 
better business, although there is 
some doubt as to whether a change 
is due at this time. April and May 
are expected to yield better sales. 

. + - 





The San Antonio Buick Company 
Buick-Oldsmobile dealer, believing 
that more efficient operation would 
result by having the responsibility 
of new and used car sales under 
one head, have announced a change 
in policy. E. C. Spires, who has 
had supervision over new car Sales, 





will also have supervision over used 
car business, continuing as new car 
sales manager. G. W. Hudson, who 
has been used car manager, will 


continue as assistant to Mr. Spires. 
* * . 


In anticipation of increased busi- 
ness, two of the local Chevrolet deal- 
ers have added to their sales staffs. 





(Continued on Page 9) 





Our Leading Dealers and How 


They Got That That Way 


W.O. SWISHER, 
President Swisher & Shafer Automobile Co., 
W. O. Swisher came into the automotive industry by way 


of the farm machinery business: 


car. © 
In 1917 Mr. Swisher added the 
Chandler™to his automotive com- 
pany and continued with that com- | 
pany to its termination, 
In 1919 Mr. Swisher gave up his | 
Velie agency, but continued with the | 
National until it passed on. In that 
same year he took on Marmon, 
which he held until the fall of 1926, | 
when he transferred his allegiance | 
to the Stutz, which he is still 
handling with results satisfactory 
to himself and the company. | 
In his long term of service as an 
automobile merchant, Mr. Swisher 
never has handled a car costing 
under $1,000, and he has made 
money every year since 1916. If 
you don’t think that is a consider- 
able achievement ask any dealer 
friends that you may chance to have. | 
Mr. Swisher has two rules which 
he believes have brought him suc- 
cess. Number one is a close watch 
on the ovearhead. The second is | 
that he has done most of the sell- | 
ing himself, since he is the one most | 
interested in making sales and mak- 


A series of brief ides ah si of outstanding motor car 
and truck merchants. 


Mansfield, 






0. 


In 1916 he resigned as man- 
ager of the Rumley Products Company, Columbus, O., and 
entered the automobile dealership field to handle Velie pas- 
senger car and truck lines and also the National passenger 









Ten Passenger Car Sales Leaders for January, 1933 


REPORTS PUBLISHED AS THEY COME IN 
Returns for today: California, Louisiana, Montana and Rhode Island 


In this table: 44 states and 


the District of Columbia. 


(Comparative figures for December, 


1932, will be found on page 5) 


| ing them on a basis that will show 
a profit on the operation. 


























































































































JAN., 1933 First Second _ Third ‘ Fourth Fifth Sixth Seventh ‘ Eighth Ninth , Tenth 

States Sales ; , : t ; f ; | se al 

Alabama 625|Chev _—287| Ford 140 | Ply 68| Pontiac 30|Buick 21|Dodge 14!Austin 13!Ch-E-W 8/H-S 5 | Olds 4 
Arizona 183|Chev _—*‘75 | Ford 43 | B-P 13|Pontiac 7| Dodge 6|De Soto 5|R-WO 4/E-O 3|Hu-N-S 2/Auburn 1 
Cal. 5984|Chey 1775| Ford 1223] Ply 934|Dodge 315| Buick _313| Rockne 153| De Soto . 151| Pontiac 130|/Stude 119 | Essex 114 
Colorado 1175| Chev 403 | Ply 210] Ford 209|Dodge _49|B-Po _—46|Essex _—-28 | Stude le _27|Chrysler 24|Nash_ _(17|/R-WO 15 
Conn, _923|/Chev —_353| Ply 163 | Ford 91| Pontiac 77| Buick 60|Dodge 39|/De Soto 21| Stude 15/Ch-E _13/Graham 11 
Delaware 241| Chev 100, Ford 44 | Ply 21: Pontiac 20| Buick 17, Chrysler 9,Packard 7 Essex ~~ 6, Olds 4 Rockne 3 
Florida 1555|Chev 536|Ford 380 | Ply 239 | Austin 136|Buick 59|Pontiac 46|Dodge 37|Essex  _24|Chrysler 16/G-wO 9 
Georgia 632|Chev _299| Ply 99|Ford —_96|Buick _24/ Pontiac 20|Stude 14/Dodge 11 Au-R_ 10 G-O 6 |Ch-DS-LS-WO5 
Idaho _141|Chev _57| F-P 30|Rockne 4|E-O  3|B-DS-D-G2|* 1] ] ilies | 

Tlinois 5909|Cnev 1601|Ford 1165 | Ply 954| Pontiac 379; Buick 321/Dodge _237|De Soto 171/Olds 155 Stude 124} Chrysler 113 
Indiana 2812|/Chev _957|Ford _527|Ply _—‘497| Pontiac 111; Dodge 110|De Soto 99/Rockne 83, Buick 80, Essex _—68|Stude _—65 
Kansas 682/Chev _232|Ford _184|Ply _107|Buick  34| Pontiac 33|Dodge 19j|Essex  18|Stude  10|Rockne 7/G-O 6 
Ky., 1507|Chev 600|Ply —‘277| Ford 233 | Dodge 84) Pontiac 44 44| Rockne 42) Buick 40|De Soto 33| Chrysler 31] 31; wo 25 
Louisi. 1235|Chev 563'Ford 302) Ply _____94|Dodge | 93| Buick  31|/Pontiac 30|Nash | 23/Rockne 20|Austin 12/E-WO 10 
Maine 346 | Chev 112 | Ford 61 | 1 | Ply 56| Pontiac 30 | ‘Buick 3 24 4| Dodge ~~ 16, Essex c 13] 13;Nash  7\/O-R 5! De § Soto 4 
Maryl’d 1387 | Chev 603 | Ply 187 | Ford 183 | 33 | Pontiac 74 | ‘Willys 6 64. Buick 49 | Essex 36 | ‘Dodge: 33 | Rockne 28|CH-DS 24 
Mass. _2782|Chev _981|Ply 399 Ford 346) Pontiac 238; Buick 183/Dodge  92/Stude _68 | Essex 64) 52,Rockne 47 
Mich. 4632 | Chev 1801 | i |Ford ‘i 781 | 81 | | Pontiac 425 | > | I Ply ¢ 416 | [Dodge 2 "245 )| Buick 223 |: 3 |] Essex 110 | Olds 109 | packs 83 |De Soto 68 
Minn. 1333|Chev  586|Ford 1 | _180|Ply _-170|Pontiac 81|Buick 73|Dodge 40/Stude 27|Hupp 2 25|Essex 22 | Chrysler 21 
Miss. 368|Chev 230| Ford _72| Pontiac. 18| Buick 12| Ply 10;Rockne _8!Dodge —_5 | Ch- O  3\|Au-N 2j* L 
Missouri 1296|Chey 444| Ford 32 321|/Ply 188| Pontiac 1 70|Buick 61 | Dodge 451 ‘Stude 22 De Soto oto 21 | Chrysler ler 17 | Essex 15 
Mon.  69{Chev.  25|Ford 20|Ply 7) Buick 5|Stude 3 Dodge “gi? 1 | 

Nebraska 807| Chev 310|Ford 187 | Ply 117| Pontiac 5 54] B- DD _29\0-R 15 | Wo 12|Stude —_10{Chrysler 9 | Essex 5 
Nevada 120 | Ford 43 | Chev 37 | Ply 10|Buick  8|Pontiac 6|Stude 4) ‘Auburn 3;DS-O-R 2!/* 1| 

N. . Hamp. np. 171|Chev _‘62| Ford 33 | Ply 28| Pontiac. 11| Buick | 7|Dodge  6|Ch-R-WO 3| ‘O-PA-Re a nn: Fe et 
N. J. 3047(Chev 1214] Ply 408 | Ford 296 | Pontiac 294|Buick 183|Dodge 101 |Chrysler 55/|O-R 52 | Essex 51|De Soto 47 
N. Mexico 256|Chev _107| 7|Ford _-70|Ply ~—~«34|:iB-D-Po 10| Rockne 4 Chrysler 3\|Ls-S+~«2/* ) 

N. York 11273|Chev 3708! Ply 2038|Ford _1117/ Buick —_763| Pontiac 607|Dodge _ 593 |Stude 284 WO 230 | Chrysler 202'De Soto 197 
N. Car. ar. 1502|Chev ___ 669| Ford 300 | 300/Piy 175| Pontiac 71 | Essex 51 | ‘Dodge 50) Austin 39) Buick ;_ 38/ Chrysler 25 | Rockne 19 
N Dak. 164.Chev  65|Ford 37 Ply 22 Pontiac 10 B-D ° 17 DS _ 4 Rockne 3 Ch-WO 2 * i Dee 
Ohio 4793| Chev 1654|Ply 781. || Ford 7 754 | Pontiac 308 | Dodge 211 | Buick 169 | De. Soto ) 155 | Essex 15 wo 102 |Rockne 90 
Okla.  1547|Chev  797;Ford 224) Ply ____197| Dodge 99| Pontiac 68 Buick  61|DS-S  13|Ch-E ~_12/Olds__'10|Rockne 9 9 
Oregon 362|Chev _150| Ford 74 | Ply 511) Dodge 19|De Soto 11) Pontiac 10| Buick  9| Essex 6|G-S 5|Ch-R-WO 4 
Penn. 4727| Chev 1763; | Ply 767|Ford & 594 | Pontiac : 281 | “Buick 280 | Dodge 259 | Essex 102 | ‘Chrysler 87! De ‘Soto 3 81 | Olds oa 
FP. Island 367|Chev ‘138 Ply __—s71| Ford ~—s32' Pontiac 26|Dodge _21| De Soto _ 17,Buick  15|Stude _‘8 | Nash 6 | Essex 5 
Ss. | Car. 625 | Chev 260|Ford 149|/Ply (83 | Austin 44/|Buick _20|Dodge _16 | Pontiac 14| Essex 10|Chrysler 8|Packard 4 
So. Dak. 278|Chev 111 | Ply 58 | Ford 56/D-R _—*'10,: O-P 8 | Buick 5 | Stude 3| DS-E 2|* 1! 

Tenn, 1293|Chev 579 | Ford 230 | Ply i91|Au-D 45 Pontiac 35 | Essex. 25 Buick 21|Chrysler 19|O-WO 15|Stude 14 
Texas 5  4661|Chev 2: 2467 | Ford ___821/Ply 4 466| Pontiac 192|Buick 191|Dodge 130| Chrysler 81 | Rockne 54 | Essex 47 | Olds [Olds 37 
Utah _—«225'| Chev 79 Ford 42) Ply 38; Essex 14,Dodge 10 Buick 9|De Soto. 7,Graham 6|N-Po 4 A-S e: -es 
Virginia 1209|Chev  464|Ford 245 | Ply Ply 164 | D-Po 61| Buick  40|Essex 39|/DS-R  24|Stude 15 5 (Chrysler 14)WO 12 
W. Va. 763/Chev —_253 | Ply 157; Ford 156| Dodge 62 Pontiac 29|Essex 24 Buick  17,Ch-DS-G10|Hockne 8:Stude_ 7 
Wis. 1134 | Chev 419 ) | Ford 154 | Ply 143 | Pontiac 77 | Buick 69|Dodge 64 | Essex 54 | Ole Olds 21 | WO 20 | Nash 17 
Wyoming 185 | Chev 69 | Ford 26 | Ply 23|Buick 15|Pontiac 9|Essex  _—‘8 | Stude 6|Dodge _5|Chrysler_ 4!DS-O-R_ 3 
D. of Col. 848|Chevy 332|Ford _109| Ply 79 Pontiac 18 Buick 43 ;; Dodge  32|Hupp 21) Rockne 20 Essex 19; WO uN 
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Selling Double 


N talking recently with a sales executive for a leading 
automobile manufacturing company, this man remarked 
that: “Wherever I have been able to get dealers to make their 
men ‘sell double,’ there has been an immediate pick-up in 
business.” 

“Selling double” was a new one on this ancient editor, 
and we asked for an explanation. 

The executive laughed: “That is a term of my own inven- 
tion. What I mean is make every new and used car sales- 
man embody in every presentation a sales talk for the service 
department. 

“The trouble with most salesmen is that they simply 
haven’t envisioned the service department as a real sales 
argument for getting the prospect interested in the new 
car. Americans today are so used to motor transporta- 
tion, it is so much a part of their lives, that practically 
every one of them knows how much satisfactory service 
means to him or her. 


“In this country today we buy motor transportation, not 
simply cars or trucks. That means we buy continuous use of 
a motor vehicle of a particular price class. Why, heavens, 
the average American family today depends on its motor 
transportation system to get the father to his office or rail- 
way station if he commutes; then the children have got to be 
carted to school, and mother next demands the car for her 
marketing, shopping, calling of what not. We would all of 
us be surprised, I imagine, if we could see some figures show- 
ing how many families in this country live out of walking 
distance of offices, railway stations, schools, shops, theaters 
and other focal points of modern life. I would like to see 
such a set of figures, though I do not believe they exist. 

“But the point is that the average American realizes 
just how important it, is for him to have an efficient, eco- 
nomical and interested source of service to keep his car 
or cars operating all the time. He can’t afford to have his 
motor transportation system out of gear one week in four 
or at all. 


“It ought not to be hard te get this point through to new 
car salesmen generally, but it is more difficult than you 
might think. The average salesman gets a prospect in tow. 
His mind becomes fixed on earning that commission. He 
pumps the merits of his vehicle into the prospect’s ear; he 
gets a demonstration and shows how well his rig performs, 
he shows the ladies of the family how handsome the car is 
and tells them what envy they will arouse in the women 
across the way. And, in following the obvious line of attack, 
most salesmen forget that battles usually are won by a flank 
attack. 

“If I had my way, every presentation of a new car toa 
prospect would include a reasonable presentation of the serv- 
ice facilities the dealership is able to offer. I would have 
him call attention to the fact that the dealer handling a given 
line of new cars has special tools, special training for his 
shopmen, special ability to give the most economical servic- 
ing operations on that particular make of vehicle. 

“The salesman doesn’t have to devote his whole con- 
versation to service, but he ought never to let a prospect 
get away without hearing how complete and efficient are 
the facilities and equipment of the dealer to handle 
repairs, replacements, etc., needed to keep the car in con- 
stant operation.” 

Some dealers have actually proved the soundness of 
this sales executive’s line of reasoning. We know of sev- 
eral that have offered new car and used car salesmen 
commissions on the service work they are able to send 
into the shop. 

How many salesmen ever stop to realize that today all 
American cars are excellent products, with great durability, 
economy, speed, pick-up and all the other qualities that buy- 
ers demand? The salesman for the Blank can pretty well 
i 











PLAN VOLUNTARY 
ACCESSORY CHAIN 
SIMILAR TO I. 6. A. 


(Continued from Page 1) 


formed, and national headquarters 
have been established at Chicago. | 

J, Frank Grimes of Chicago is) 
president. Mr. Grimes is well known 
throughout the United States and 
in many foreign trade circles as the 
president and founder cf the Inde- | 
pendent Grocers Alliance—I. G. A.— | 
and the Independent Druggists Al- 
liance—I. D. A. , These two kindred 
organizations will furnish to a con- 
siderable extent the pattern used | 
in building the new national A. I. D. 
‘A separate departmental head- 
quarters has been set up to guide 
the activities of the A. I. D., but the 
work will be direc by veteran ex- 
ecutives of the alliafice group. 

Organization work on a national 
basis will be started immediately 
and will be directed by Hilmer V. 
Swenson, president of the Hilmer V. 
Swenson Company of Chicago, ad- 
vertising and merchandising counsel 
for the alliance group. Mr. Swen- 
son is vice-president and treasurer 
of the A. I. D. - 

The start of the A. I. D. goes back 
to 1931, when representatives of 
I. G. A. national headquarters were 
invited to initiate a survey of the 
automotive accessory field in sev- 
eral Eastern states. This investiga- 
tion was sponsored by automotive 
wholesale supply interests, chief 
among them being the Economy 
Auto Supply Company, long estab- 
lished and widely known distribu- 
tors, at Newark, N. J. 

The first A. I. D. dealer unit was 
put into service a year ago under 
the direction of the Economy Auto 
Supply Company. This was the 
start of a carefully prepared ex- 
periment on a territorial basis to 
bring out any problems which had 
not been encountered in the food 
and drug alliance developments. 





petition. 


ing in record trials. 





ie 


YE ANCIENT CHRIS SINSABAUGH, who recently tottered down to 
act as observer on the Continental Beacon economy run that showed 
consumption records as high as 35 miles per gallon. 
has ditched the traditional pipe for a well flavored seegar, which, we 


Note that Chris 


SPARKS from DETROIT 


(Continued from Page 2) 





course—does not mean the veteran is going to return to com- 
Since his smash-up on the Rockingham Speedway 
in New Hampshire in 1927, the race champion of that year 
has set on the sidelines and had others like Billy Arnold and 
Fred Frame drive his racing cars. 
will not permit him to race, still they do not prevent him driv- 
The car he had at Muroc Lake is the 
same one in which Frame did so well last year, except that 
an improved aerodynamic body. has been fitted, and which 
will be in this year’s Indianapolis race. 


While Harry’s injuries 








The Economy Auto Supply Com- | Ks 


pany has increased its list of quali- 
fied A. I. D. dealers to fifty. Out- 
standing success has been reported 
by this pioneer group. Scores of 
automotive distributors from many 
widely separated parts of the country 
have visited Newark, to view the 
first unit of A. I. D. stores and to 
investigate the new lines of mer- 
chandise, the new store layout, new 
advertising and merchandising and 
the numerous other innovations in 
independent retailing of automotive 
supplies. “Exclusive territorial 

Increased volume and greater net | will be granted representative whole- 


| Several other representative whole- 
profits have resulted from the im- sale distributors of automotive sup- 


sale distributors have indicated that 
they are ready to sign contracts for 
A. I. D franchises in their respective 
territories Field organization work 
and installation of A. I. D. stores 
under the national plan will begin 
early in April. This work will be 
carried on by a staff of store and 
business engineers wgell trained and 
with a substantial background of 
voluntary chain organization and 
operating experience. 

franchises 


provements made in the A. I. D.| plies throughout the country, the 
dealer outlets. Those changes have | same as in the I. G. A. and I. D. A.,” 
been dictated by the same general |said Mr. Swenson, who will direct 
principles, but actually have been | the national expansion program. 
more sweeping in nature than the “Our engineers will supervise the 
customary steps taken in the I. G. A.| remodeling and construction work 
and I. D. A. of all A. I. D. stores and will intro- 
It is a separate story in itself of |duce and supervise the advertising 
how the officials of the Economy |and merchandising program which 
Auto Supply Company literally cre- | will help the dealers move the ad- 
ated a new store identity for the | ditional new lines of merchandise 
fifty A. I. D. outlets, carrying many |supplied by the wholesaler sponsor. 
new and profitable lines, from a “All A. I. D. stores will be painted 
group of one-time filling stations, |red and gray and all will be identi- 
battery repair shops, specialty re-| fied by uniform signs and other 
pair shops, garages, etc, store insignia. Standard methods 
The successful conversion of deal- | Of stock arrangement and display 
ers and their stores into modern, at-|0f all lines will also be followed 
tractive and more profitable places |OUt- We are now completing all 
of business has aroused increasing | 4¢tails for a regular advertising and 
interest of the entire automotive | Merchandising program. Buying 
trade throughout the United States, | headquarters are being organized at 
Bernard Miller, president of the | Chicago.” 
Economy Auto Supply Company, is I. G. A. departmental organiza- 
vice-president of the new A. I. D.| tion, which is considered as the 
His son, Sales Manager Leon Miller,| model for alliance group, consists 
who has been prominently identi- | of the general administrative divi- 
fied with the Newark experiment, | sion, buying, advertising and mer- 
will also be associated with A. I. D.| chandising, territorial installation, 
national headquarters. field supervision, wholesalers’ budg- 
Many of the largest automotive|ets, auditing and sccounting and 
accessory wholesale hovses in the|store management. . 
United States have sent representa-| The success of the I. G. A., which 
tives to view the entire program as| has become the second largest food 
it operates in Newark. They have} distributing concern in the world, 
inspected the new A. I. D. stores|is definitely ascribed to the com- 
and consulted the dealers. A model | pleteness of its program. No phase 
A. I. D. store is open for inspection | of wholesaler or retailer operations 
at the Economy Auto Supply Com-|is overlooked in its program to im- 
pany warehouse, prove the efficiency of each step in 
The Franklin Auto Supply Com-|the distributive system from pro- 
pany at Providence, R. I., one of the | ducer to ultimate consumer. 
first to investigate the plan, has al-| One of the first steps in the con- 
ready installed twenty A. I. D. stores.’ version of the I. G. A. wholesalers’ 





match the arguments of the man selling the Blink. BUT in 
the well-run service department the salesman can find argu- 
ments and appeals that will be new to many prospects, and 
that, properly presented, will be powerful influences on all 
of them. 


salesmen into supervisors, the co< 
ordinating of supervisors’ and retail- 
ers’ merchandising activities to sell 
the consumer. 

For more than six years Mr. 
Grimes and his associates have been 
confronted with all the basic prob- 
lems, both local and national, in- 
volved in the operations of the vol- 
untary group. 

From the original group of seven- 
ty-six independent dealers organized 
at Poughkeepsie, N. Y., in August, 
1926, the I. G. A. has become the 
largest organization of its kind, with 
thousands of I. G. A. retail mer- 
chants operating now in forty-two 
states of the Union. 

In November of 1930, the first unit 
of seventy-six retail drug units 
units opened under the I. D. A. pro- 
gram in the Newark, N. J., territory. 
Since that time expansion has been 
carried on in territories surrounding 
Chicago, Milwaukee and Toronto, 
Canada, and will soon get under way 
in Kentucky. More than 250 I. D. A. 
stores comprise the Chicago unit, 
which was launched a year ago. 


PITTSLEY MOTOR NAMED 
TO HANDLE CONTINENTAL 


Des Moines, Ia., March 28.—Pitts- 
ley Motor Co., 1223 Locust St., here, 
has been given the distributorship 
for Continental automobile in twen- 
ty-five Iowa counties, L. W. Pittsley, 
owner, has announced. 

Eight salesmen have been added 
to the staff to handle the new line. 
The cars will be shown in the pres- 
ent Pittsley Motor Co. show rooms. 

The Pittsley company holds the 
Graham distributorship in fifty-two 
Iowa counties and the Des Moines 
retail outlet for Nash. 


' COMING EVENTS | 


i scien aaanatnee 
MARCH 
27-April 1—New Lendon, Conn. 
bile show, State Armory. 
APRIL 
12-27—Milan, Italy. Internationa) 
mobile and Nautical Show. 
21-21—Cleveland, ©. Nationa) Petroleum 
Association, meeting. 
MAY 
2. 5—Washington, D. C. United States 
Chamber of Commerce, meeting. 
17-18—Tulsa, Okla. American Petroleum 
Institute, mid-year meeting, Mayo 


Hotel. 
JUNE 
16-17—Louisville, Ky. American Automo- 
bile Association, convention. 
18-July 3—Berdeaux, Franee. Seventh Au- 
oe "omebiie, Nautica] and Aeronautica) 
Show, 
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Introduces New Air-Cooled | ®FFER NEW TANK AND 
) Generator 
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A heavy-duty generator with novel | Cruiser generator is $50, with an 
provision for air-cooling has been| allowance of $5 for the old gene- | 
The retail price of the regu- 
lar Heavy Duty type, as used on 
passenger cars and trucks of popu- 
lar makes is $40, with an allowance 


introduced by Kotch Auto Electric 
Company, Louisville, Ky. It is said 
te have from 40 to 60 per cent. 
higher output than_ generators 
usually applied to cars and trucks 
and thus to be well suited for re- 
placement applications- in installa- 
tiens where battery drain is abnor- 
mally heavy. Cooling is effected 
partly by an in-built fan and partly 
by sheet-metal cooling fins attached 
to the field frame. The generator 
ean be set to supply 10 amp. at 10 
m. p. h, and a maximum of 25 amp. 
at 20 m. p. h. 

In both the “Police Cruiser” and 
the- the regular “Heavy Duty” types 
armatures have a Bakelite-insulated 
winding and a full mica commuta- 
tor. High quality ball bearings are 
used, and the brushes are con- 
structed for long life and maximum 
efficiency. Dual relays are used to 
provide ample current-carrying 
capacity for an output of 140 watts. 
If voltage regulation is desired, a 
heavy-duty combination voltage 
regulator and relay is used in place 
of the dual relays. 

Air filters, which prevent dirt or 
filust from entering the generator, 
are easily removed for cleaning or 
replacing when necessary. The belt- 
driven types have fans on the out- 
side and on the inside to force clean 
filtered air through the generator. 
Approximately five cubic feet of 
filtered air circulates through the 
generator per minute at a normal 
driving speed. The cooling fins are 
welded to the generator frame to 
insure perfect contact for maximum 
cooling efficiency. 

The Police Cruiser generator for 
city police cars is equipped with a 
pulley of such size as to increase 
the speed of the generator so that 
a high charging rate is obtained at 
low car speed. The windings in this 
model are designed to provide a 
very low speed cut in. 

On county police cars, a different 
pulley is used to secure a proper 
charging rate in accordance with 
the conditions under which these 
cars are operated. 

The ‘retail price of the Police 


AIR SPRINGS HELP 


According to F. H. Burr. director 
automotive division the Cleveland 
Pneumatic Cool Company, the Mar- 
mon-Herrington trucks used by the 
Iraq Petroleum Company and re- 
ferred to in Automotive Daily News 
of March 9, were equipped with 
Cleco-Gruss air springs. Mr. Burr 
states that reports received concern- 
ing the operation of the trucks in 
question indicate that the air 
Springs contributed largely to the 
successful operation of the trucks, 
tending to reduce maintenance costs 
and to speed up operation. 





rator. 


of $10 for the old generator. 





Ten Passenger Car Sales Leaders jor December, 1932 


DEC., 1932 | First | Second Third Fourth Fifth Sixtu Seventh Eighth | Ninth | Tenth | 
States Sales | | { ' | \ | 

Alabama 408 | Chev 167 | Ford 123 | Ply 58 | Buick 11 | Austin 8|D-wo 6|DS-E__—s 4|H-O-Po__3|A-Ro-R_2|* 1 
Arizona 164|Ford _—(71|Chev _—*25| Ply 19|Dodge  12\Buick 8/E-S  6/Nash 4 | Pontiac 3|DS-Pa_2/* i 
Cal. 3535|Ford 1129| Ply  842| Chev 239 | Dodge 176| Essex 129 Stude  115| Buick  109| Rockne 104|De Soto 69|Nash —_—‘66 
Colorade 340/Chev _—-94|Ford _—‘61 | [Ply 57] Buick 22 (Essex 20|Pontiac 18|Dodge 10:Ch-S_8/R-WO7[Olds_ 6 
Cenn. —_—690| Ply 166| Ford _142|Chev _118|Buick 52|Dodge _32| Pontiac 28/Hupp _20| Chrysler 19|Essex  13(N-Pa_ 12 
stelaware 142 , Chev 36'Ford 35 ‘Ply 21) buick ~~ 8; Pontiac 5,$ 3 C-E 2:° Z 

Florida 1185|Ford 396 | (Chev ai 210 |Ply -(209| Austin 154|/B-E-Po _ » 31/D-G_—‘16|Ch-N-O — N-O 11|DS-R 7 | Pa-Re 6(C-M-s-wo 8 
Georgia 427|Ford —_124/Chev _121 | Ply 87| Rockne 23| Austin 20| Pontiac 15 Buick i] D-H-Pa et ned y ‘N-O 4@ 

For¢ 1 5 Buick 2/* | oT 

iiieG rae Pe i a | Gey 200; Dodge _73|Buick ‘51 | To-E ; 45 Chrysler 37,Tackard 36)DS-WO 29] Nash 28 
Indiana 739|Ford _221|Chev 165|Ply 128 | Dodge $2 | Essex 27| Buick _21|Stude _18| Pontiac 17|De Soto 16 Olds 14 
Kansas 341|Ford 146 | Chev 92 | Ply 35 | Pontiac 15 [Essex 12 |D-O T/B-R _—s«6 | L-wo 4[Nash 3° °° #2 
Ky., 857|Ford - 258|Chev  _203|Ply _196|Dodge 48|Essex 23| B-Au ees eee 14| Pontiac 12/Rockne 10/| A-Pa 8 
Lou.  472|Ford 259| Chev ___66|Ply _—*43|Dodge 2 22| Austin 14/Pontiac 9|B-N 8|R-S 6 | DS-E 5|0-WO 3 
Maine 97 | Ford 32|C-P 18|Oids = 5\|E-R  # 4,D-Po '5|B-F-G-S _ 2|DS-Pa_——i| | | 

Maryl'd 916|Chev _220|Ply _101|Ford  182|/WO _S1|Essex  44;Dodge 42; Po-S 27 Buick 25/Rockne 22|Chrysler_ 19 
Mass. 1365|Ford _314|Ply _—*:280|/Chev (188/Buick —93 | Essex 68|Pontiac 59|Dodge 53|Rockne 37/ Nash 36/Hupp 35 
Mich. 2983 | Ford _786|Chev 671|Ply  660|Dodge 224|Buick i41|Essex 77 ‘]Rockne 67| Pontiac 52/De Soto 33 [Olds 3 
Minn. _732 | Ply 206 | Ford _165 | Chev ~_138|Hupp _37| D-O- Po 2|/WO 20 Te -R si | cherie 14 | Buick 11 | Stude 9 
Miss. 110 | Chev 53 | Ford 38|Pontiac. 8|Piy | 4|B-WO 2\E-H-R 1(| 1 Sa 
Missouri 1344 vo —a 417 ee ae at Poa ~ sas | Dodes 62|Pontiac 33|De Soto 31|Buick 28|/Essex  27/WO 22|Hupp 21 
Mon. 40|Ford 19|Pontiac  6|Chev 5) Ply 4|Dodge —2|* 1! | . | 
Nebraska 228|Ford = 79|Chev —_—‘66 | Ply 29 | wo $|D-O  7|Pontiac 5/B-H-R 4|/G-S 3 | A-E 2| i 
Nevada _17| Chev 4\B-G 3|F-P 2|D-O-Po__1| a ares _ a ! 

> ; \P 12| Chev 10|Pontiac 6/|B-E ge - - 
x. i a te aoa cer 427 a 390 | Dodge 137| Buick 130 Pontiac 100| Essex 71|S-WO  43|N-O 37| Rockne 35 
N. Mexico 186 | Ford 70 | Chev 54|/Ply __—-33|Dodge 9|Buick _5| Pontiac '3/0-s 2|* ar | = 
N. York "2507 | Ply 648|/Ford _570|Chev _326|Buick 1 ~116|Dodge 102) Pontiac ~ 98|Stude  70|Essex 62'WO —59|Nash 55 
N. Car. 1164 | Ford 405|Chev 306 | Pl TPly as { 5| Dodge 46|Essex 42) Austin ~~ 31 | Buick 25 | |Pontiac 24 | Chrysler 15|Rockne 8 
‘ | Ford 12! Chev 6'P-R 2| : ! 

—_ se | Ply 1170 | | | Ford 109 1092 | |Chev 16 1029 29 |) Dodge 3 __ 228 | Pontiac 1 148 | Essex 136 | Buick 123 |De e Soto 11 >to 110 | ‘wo 105] ——— = ; 
Okla, _641|Ford _183|Ply _(139|Chev _137|Dodge 61|Buick _ ~ 30|Pontiac 19] De Soto _ 9) Essex 8|S-W0 UL —— ; } 
Oregon 303|/Ford 113 | Chev 69 | Ply 48| Buick i5|Nash  10|Stude  6|CH-G 5|D-O-R__ 4| DS-DV-R 3 <= al | 
Penna. 5925|Ply _1606|Ford 1249|Chevy 957|Dodge 282 . Buick ; _277| Pontiac 211 | Essex ar ‘WO 130;Ch-Ds _ _ 321 | ds «96 
R. Island 296 | Ply 97|Ford 63|Chev 25|Buick  23|Dodge 7 Essex _11|De Soto 8 Ch-H-Po 6/F-R 5|G-N-R-S 4 | 
S. Car. 414|Ford 168|Chev 95/1 5 | Ply ~~ 60, Austin 36 | B-E 8|Rockne 7|Pontiac 6 ‘Dodge ‘5 Chrysler 4 Hupp 3 
So. For 44 | Chev 26 | Pl 9|Pontiac  5|D-O 2|* eae __ ee a ee 
Sena = lees aie ee 159| Austin 49 Buick __24|Dodge 22/Essex —-20| Pontiac _ 13 | Olds ii Fen. = 
Texas 2451| Ford  951|Chev _599|Ply  438|Buick 89|Dodge 84|Pontiac 46| Rockne 45|Essex  _32|Stude —_—30 | Chrysler 
Utah 30,Ford 13;Cheyv..5 Ply 4° °° °&«3$2. ! 

Virginia $81 Ford 334 | Ply 160 | Chev 155 | Pontiac 38 | Essex 28 | [Dodge | ige 26 ‘Buick 23 | WO 19 | Nash i a 7 
W.Va. 584} lly 201 Ford 161 Chev 78 Dodge 35 Pontiac 22 Essex 20 Buick 11 Olds 8 ti A-Pa aa 
Wis. 822 Ford 215 | Ply 200 |Chev 140| Dodge 451B-Po 28|Essex  25|Nash 22 | WO )___20|Rockne 15 | De Soto 
Wyoming 117|Chev __32|Ford  _(27|Ply ——~«20|'Buick —_—‘13| Essex 5|Dodge 3 #f 3 | De Me ee 7 
D. of Col. 565 | Ford 106 | Chev 92 l P-WO 83| Pontiac 36|Dodge _29| Buick 25|Essex _—15 | Stude 13| Rockne 11} H- 


— —Chrysler, DV—De Vaux, DS—De Soto, D—Dodge, E—Essex, F— Franklin, G—Graham, 
<a a ee, ee a Nash, O—Oldsmobile, Pa—Packard, PA—Pierce-Arrow, P—Plymouth, Po—Pontiac, 
Re—Reo, R—Rockne, S—Studebaker, WK—Willys-Knight, WO—Willys-Overland. 
Hupmobile, Nash, Oldsmobile and Packard. 
Pontiac, Willys-Overland, 




























ENGINEERING SAFETY IN, 


VALVE CAPS * 


TRUCK FLEET 3 


In the carrent issue of the International Trail there is 
an article by S. J. Cashel, vice-president of the Columbia 
Terminals Company of St. Louis, on the methods that his com. 
pany has used in promoting safety in the operation of its 800 
or more truck, tractor and trailer units. The company has 
performed almost an engineering operation in designing a 
system to give maximum safety under difficult: conditions, 
Mr. Cashel says: — 

That a well organized safety pro- St. Louis and East St. Louis, operat- 
gram conducted among commercial | ing a fleet of more than 800 motor 
vehicle operators will produce results| trucks, tractors and trailers. This 
of outstanding economic value is| increase in accidents, with its in- 

tong in claims and claim expen- 
proved by the experience of the Co- | crease 
lumbia Terminals Company during | ditures, was having a marked — 
the yast five years. In 1926, the first} 0M Our operating expenses. For 

An adjustable gasoline tank filler | . 4° of our safety work, 818 accidents | the past six years, howover, the con- 
spout cap, die-cast and chromium- |) .7. reported: during 1932 this fig-| timued decrease, culminating in the 
steel covered, is being offered by the |... was reduced to 79, only a smal! | SPlendid record of 1932, has helped 
American Automatic Devices Com- | percentage of which involved lost | Teduce our operating costs, improve 
pany, Chicago. It is said to fit all). or our employees or |our standing in the community, in- 
types of spout having bayonet-type | Gamage in excess of $10. crease the interest which our su- 
necks and nearly all radiators with During the latter part of 1925 a | pervisors have taken in their work 
bayonet-type openings. The clamp-| steadily increasing number of acci-| @Md last, but of major importance, 
ing arms are adjustable, and are) Gents were experienced by mo-| as developed a co-operative rela- 
held in place by a gear-type washer | 14 vehicles of this company, which | tionship between our company and 
locked by a screw. Turning the) i, engaged in warehousing and | Our employees. a, 
washer extends the arms the same |i -ansporting freight in the cities of| Prior to the Initiation of our 
| distance. These caps list at 75 cents safety program a preliminary sur- 
each, vey of the accident situation indi- 

A new tire-valve cap which per- | alloy and contain a check valve de-| cated that the increase of automo 
mits tires to be inflated and the | signed to prevent escape of air. They | pijes on our city streets and the 
air pressure in them to be measured | are screwed tightly to the stem, and) jimited facilities for handling the 
without removing the cap. is being| need never be removed unless the| yojyme of traffic efficiently during 
marketed by the same company.| valves inside are to be changed. 
These caps 6 are made from a bronze ‘They list at 75 cents pers set of five. 





property le 





(Continued on Page ») 





















































(Comparative figures for January, 1933, will be found on page 3) 

































































KEY TO ABBREVIATIONS AND SYMBOLS 





*—_Cars in this position registered as shown. $—Chrysler, 
ttNash, Oldsmobile, Packard, 


i 





tt—Chrysler, De Soto, Graham, Nash, Rockne, Willys-Overland. 









WORLD OUTPUT OF 
CRUDE OIL SHRINKS 
5 PER CENT. IN YEAR 


Washington, March 28.— The 
world’s production of crude petro- 
leum during 1932 reached a total of 
1,305,563,000 barrels, a decrease of 
nearly 67,000,000 barrels, or 5 per 
cent., from the total of 1,372,532,000 






AUTOMOBILE STEEL 
PLANTS REOPENINGS 
REFLECTED BY BUYING 


cent. of capacity, the company’s 
Ohio works plant continuing idle 
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for twelve years at 98 Murray St., 
making automobile parts, has leased 
for a term of years the second floor 
of the reinforced concreteebuilding | 
at the northeast corner of Tichenor 
and Herman streets. The premises 
were occupied by the Western Elec- 
tric Company as a machine shop 
during the construction of the lat- 
ter’s plant in Kearny. 


HOLDS DEALER MEETINGS 


because of lack of demand for auto- 
mobile shapes and other products 
while the Farrell plant continues 
operating. 

Republic Steel Corporation, oper- 
ating its Youngstown plants at 15 
per cent., reports the highest aver- 
age of any of the larger companies 
producing steel here. The equivalent 
of one strip is operating at Warren, 
one of its leading automobile stee] 










barrels recorded for 1931. 

United States production dropped 
from 851,081,000 barrels in 1931 to 
781,845,000 barrels in 1932, a decline 
of about 69,000,000 barrels. Produc- 
tion in countries other than the 
United States increased from 521,- 
451,000 barrels in 1931 to 523,718,000 
barrels in 1932. 


Lincoln, Neb., March 28—The 
Sidles-Duda-Myers Company, one 
of the largest jobbers of automobile 
parts and accessories in the country, 
has been appointed distributor for 
Grunow electric refrigerators for 
Nebraska and western Iowa. The 


. zemmernctoaes bbing fi tly h 
LEASES LARGER SPACE EG, Sem: Ras. sey Deen 8 


WAUKESHA MOTOR CO. 
GETS ORDERS FOR 900 
ENGINES FOR TRUCKS 


(Continued from Page 1) 


super-type models recently devel- | 


oped by Waukesha Motor. Addi- 
tional demands for brewery truck 


engine delivery have been held up 
pending definite action by the state 
Legislature as to the methods of sale 
and delivery, Mr, Horning states. 
The 800 engines will be used for 
scattered industrial uses. About a 
quarter are for export to France for 
industria] plants; 25 per cent. will 
go into agricultural trucks and about 











so much better than it has been in 
the past that “we are well pleased.” 

Greater plant activity has resulted 
in the re-employment of from fifty 
to seventy-five men, making the 
total now at work 705. This is over 
half of what the company employed 
at peak production. The plant had 
been running at 18 per cent. capacity 
with operations now stepped up to 
25 per cent. of capacity. 


LIGHTS FOR PEDESTRIANS 
PROPOSED IN KANSAS 


Topeka, Kan. March 28.—The 
state Senate has passed a bill pro- 
viding that no recovery for injury 
may be had by any night pedestrian 
on state highways unless at the 





plants, while raw steel] output at 
that property is not above 13 per 
cent, 

The Mullins Manufacturing Cor- 
poration, making automobile parts, 
is expected to increase production 
shortly. Continental Motors has 
placed some business in the valleys 
in the last few weeks. 

Youngstown Sheet & Tube Com- 
pany operations in the valleys are 
estimated at 8 per cent. of capacity. 
The company temporarily suspended 
activity in its pipe department and 
reduced ingot output. The com- 
pany’s sheet schedules were uncer- 
tain for this week. 


HUDSON OF CANADA 
REPORTS INCREASE IN 
ITS RETAIL SALES 


(Continued from Page 1) 







































Newark, N. J., March 28—The 
Paragon Manufacturing Company, 








and the Canadian selling season 
really hasn’t started as yet. The 
Canadian selling season usually 


opens in March and lasts about 
ninety days. 
The increased business, Draper 








says, has come in Edmonton, Hamil- 
ton, Montreal, Toronto, Vancouver 
and St. Johns, with the Terraplane 
getting the lion’s share. Canada is 
included in the big spring sales 
drive the parent company is putting 
on in the United States, and the 
same punch in the way of extensive 
advertising in newspapers, maga- 
zines and radio is being put into the 
Dominion campaign. 

Draper also reports that his in- 
crease in distributing outlets include 
Windsor, Sidney on Cape Breton 
Island, in Nova Scotia, Kingston, 
Ont.; Halifax, Sudbury, Ont.; Port 
Arthur and London, Ont. 


REVISION OF MOTOR FEES 
IS APPROVED IN KANSAS 


Topeka, Kan., March 28. — Gov. 
Landon has signed a bill (H. 242) 
passed by the Legislature to revise 
the license fees for motor vehicles 
and base the charges for passenger 
cars upon the age of the vehicle. 

A minimum fee of $5 is to be paid 
on each vehicle up to five years of 
age; $4 for a car between five and 
six years of age; $3, between six and 
seven years; $2, between seven and 
eight years; $1, between eight and 
nine years, and 60 cents for a car 
more than nine years old. If the 
weight of any such vehicle exceeds 
2,600 pounds, an additional fee of 50 
cents per 100 pounds will be charged 
for the excess over 2,600 pounds. 

Truck fees are to be based upon 
rated carrying capacity, as follows: 

Up to 1,000 pounds, $7.50; 1,000 
pounds to 1 ton, $10; 1 to 1% tons, 
$15; 142 to 2 tons, $30; 2 to 21% tons, 
$50; 2'2 to 3 tons, $75; 3 to 4 tons, 
$100; 4 to 5 tons, $150; over 5 tons, 
$50 per ton or fraction. 








NEBRASKA SUPREME COURT 
RULES IN USURY CASE 
Lineoln, Neb., March 28.—The Ne- 
braska Supreme Court held Friday 
that it is not usurious for an auto- 
mobile dealer to sell a car on time 
for more t&an the cash price, even 
though the Mfference in price ex- 
ceeds the lawful interest for a loan. 
The case is one appealed to the Su- 
preme Court by the Grand Island, 
Neb., Finance Company from a Dis- 
trict Court in Lincoln county, which 
held that the finance company could 
not recover a car sold to Dennis C. 
Fowler because the transaction was 
illegal. 


CLASSIFIED ADVERTISEME 
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. IN THE AUTOMOTIVE DAILY . 
NEWS BRING RESULTS, 
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number of dealers’ sales meetings 
throughout the state and has built 
up a large dealer clientele. 
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_ Make These Comparative Tests Yourself 
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twenty in agricultural tractors made 
in the United States. Mr. Horning 
states that recent business has been 


time of the accident he was carry- 
ing a red light visible for 500 feet. 


The Quick Sto 
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For ordinary braking, not much foot 
ereeere is required on the old-fashioned, 

igh brake pedal used on“Partial Power” 
Brakes. But for a quick stop, almost the 
sameamountofle muscleand lungingleg 
action is required as on leverage brakes. 


The modern brake pedal of Stewart-Warner 
Automatic “Full Power” Brakes is no higher * 
than a foot accelerator because a// the actual . 9 
work of braking at any speed is done by “¥ 
a power unit. The application of the braking 3% 
force is controlled with the same slight rock- ¥j 
ing foot motion as used on the accelerat e. 
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DODGE SALES RESUME 
CLIMB WITH END OF 
U. S. BANK HOLIDAY 


(Continued from Page 1) 


and Plymouth passenger cars ex- 
ceeded passenger car deliveries of 
the immediately preceding week by 
49.5 per cent. The week’s sales of 
Dodge commercial cars and trucks 
topped those of the preceding week 
by the even greater margin of 
51.4 per cent. 

“The significance of these fig- 
ures,” Mr. vanDerZee. points out 
“lies not only in the gratifying in- 
crease in retail volume, but in the 
promptness with which the business 
of Dodge dealers went forward the 


moment the brakes were released by 





the opening of financial institutions, 
Furthermore, the 
which Dodge dealers all over the 
country were able to resume deliv- 


eries at an increasing rate indicates 
that the general public has lost none 
of its confidence and that a goodly 
portion of today’s purchases are 
serious business, based on the re- 
placement of absolutely necessary 
transportation. 

“It is also worthy of note, in this 
connection, that despite the un- 
avoidable handicaps which ham- 
pered all business during the mone- 
tary tie-up, Dodge dealers’ passenger 
car and truck deliveries this year to 
date are 27.3 per cent. ahead of 
sales made during the correspond- 
ing period of last year. While the 
figures cited apply only to Dodge 
dealers, I am confident that the ex- 
perience of other makes will be, in 
varying degrees, similar to our own. 





“Incidentally, developments fol- 


celerity with owing the resumption of banking 


operations tend to justify the faith 
we demonstrated when we brought 
out a brand new additional model, 
the new two-door Dodge Six sedan, 
at what some car merchants may 
have regarded as an inauspicious 
time. Yet it took only a week for 
our dealers to wipe out a sales drop 
occasioned by inexorable conditions 
with a 50 per cent. sales gain reg- 


}istered within six days after those 


conditions began to move toward 
betterment. 

“With every inclination to allot a 
logical share of the readiness with 
which the public accepts Dodg¢ 
products to the excellence and value 
of the cars, I take great pride in our 
sales organization, which during the 
temporary cessation of money ex- 
change practically held its own, and 
now unleashes the successful activi- 








ties resulting in an immediate 50 
per cent. sales increase.” 
G. P. CORRIS ELECTED 

Rochester, N. Y., March 28.— 
George P. Corris has been elected 
president and treasurer of the firm 
of James J. Williams, Inc., Hupmo- 
bile distributor. ~-He succeeds James 
J. Williams, who is retiring from 
active participation in the business 
of the firm. Mr, Corris, who takes 


over the active management, has | 


been 
for the past twelve years. 


OPENS NEW QUARTERS 


Omaha, Neb., March 28—New 
sales and service quarters, afford- 
ing greatly improved facilities for 
Nash and Continental cars, have 
been opened at Harney Street and 
27th Avenue by Nash-Vriesema Auto 
Company, distributor for Omaha 
and adjacent territory. 


Shows Up The 
Difference! . 


....and whata difference it 1S 


Quick Facts that every Car Factory Executive and Engineer 
should know regarding Stewart-Warner Automatic “Full 
Power” Brakes as contrasted to “Partial Power” Brakes. 


Onty “FULL POWER” can give all the 
advantages of “Power Braking.” 


“Partial Power” Brakes —that use vacuum or 
other booster devices to assist leg muscle — 


cannot meet this demand fully for two reasons. 


One reason is that vital split-seconds are wasted 
in raising the foot from the’ accelerator to the 
high brake pedal that must be used with this 
type of brake. The other reason is, that while 
for ordinary braking, light pedal pressure may 
suffice; for an emergency stop or when the engine 
stops, these brakes require as much, or more, leg 
action and leg muscle as old-fashioned leverage 
brakes. Thus they fail to give the big advantages 
of “power” at the critical times when the need 
for “full power” is most urgent. 


‘ 


Stewart-Warner Automatic “FULL POWER” Brakes Will 
Do More To Boost Car Sales Than Any Other Feature 






Stewart-Warner Automatic “Full Power” Brakes 
meet today’s need. The power unit does all the 
work of braking at any speed, in any emergency. 
The brake control pedal is no higher than a 
foot accelerator. 


The outstanding advantages they offer in instant, 
accurate response and effective operation can be 
demonstrated conclusively. 


Stewart-Warner Automatic “Full Power” Brakes, 
factory installed on motor cars, motor coaches 
or trucks, due to their simplicity, insure great 
savings in both maintenance and adjustment costs. 
Investigate. Our engineers are at your command. 


Stewart-Warner Corporation, Brake Division, 
Chicago, U.S.A., or 6050 Cass Ave., Detroit, Mich. 
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identified with the company | 


NEW YORK SERVICE 
AND REPAIR NEEDS 
OFFER BIG MARKET 


(Continued from Page 1) 


| Hampshire, Massachusetts, Delaware 
and New Jersey. 

| “The total motor vehicle registra- 
in New York in 1932 was 
2,285,332. Taking the same _ per- 
centage of defects as found in the 
Pennsylvania inspection, we find 
36.7 per cent., or 838,706 cars on our 
highways need their brakes repaired, 
replaced or adjusted. Just as alarm- 
ing is the fact that 73.6 per cent., 
or 1,675,148 car owners need to give 
attention to their lights, while the 
steering apparatus is faulty on 17.7 
per cent. of the cars, or 404,503. 

“The inspection also took into 
consideration horns, windshield 
wipers, rear-view mirrors and tires. 

“Although the percentage of re- 
pairs or replacements necessary was 
not as great on these last-mentioned 
items as for brakes, lights and steer- 
ing apparatus, the general analysis 
showed that the average motorist 
has apparently neglected taking the 
necessary steps to keep his car in 
good mechanical condition and 
thereby help to reduce the stagger- 
ing number of accidents which re- 
sulted last year in 111,514 persons 
being injured and 2,957 killed. 

“For a number of years compul- 
sory inspection bills have been in- 
troduced in the New York state 
Legislature, but it is only recently 
that public opinion has crystallized 
to the extent where it seems this 
type of legislation will be adopted 
in the very near future. Although 
we are not entirely in full sympathy 
with all the principles as set down 
in Assemblyman Cornaire’s bill, we 
favor it in substance and are at 
present using our influence to 
bring about certain requirements so 
as to prevent the operation of the 


| tion 





law working a hardship on the 
motorists.” 
Mr. Augspurger further stated 


that during the periods when the 
safety lane tests conducted by the 
club were held throughout the city, 
motorists eagerly accepted the op- 
portunity of having the mechanical 
equipment on their cars tested. The 
only motorists objecting to compul- 
sory inspection are those owning 
cars in a dilapidated condition. Such 
cars would be automatically ruled 
off the highway until such time as 
the replacements or adjustments 
were made, as set down by the state 
inspectors. 


INDUSTRY EXPECTS 
REVIVAL IN APRIL 


(Continued from Page 1) 

to hope, and the month, with due 
allowance for conditions from March 
4 to 11, will be surprisingly good. 

Not a single sales executive will 
even hint at what he expects in 
April. Production will be geared 
rigidly to demand, but it is known 
that in many factories the demand 
is so much heavier and better sus- 
tained than had been hoped two 
weeks ago, that officials look for the 
definite turn in sales during April. 
This feeling that April will mark 
the change in automotive activity is 
widespread here, although none of 
the leading officials will sponsor it 
under his name. 


RAY DAY TO EMPLOY 
TECHNICAL SALES STAFF 


Detroit, March 28.—For the pur- 
pose of increasing the piston sales 
of their jobbing outlets, Ray Day 
Piston Corporation has announced 
a new sales plan. Men with techni- 
cal motor experience have been em- 
ployed to contact directly garages 
and fleet owners selected by Ray 
Day jobbers. 

“This new plan,” says J. C, Roper, 
Jr., director of sales, “will have a 
twofold effect. First, the jobber’s 
salesmen will be stimulated by get- 
ting new slants from these men. 
Second, these men will greatly 
strengthen our own contact with the 
field. Being inen with a sound and 
thorough knowledge of automobile 
mechanics, they are qualified to 
offer valuable suggestions to garage 
men, not only on Pistons, ‘Poids we on i 
particularly tough nictor 

e’ expect _dine results from ‘ihe 
set-up.” 
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~ ENGINEERING SAFETY IN 


TRUCK 


FLEET 


(Continued from Page 5) 
peak hours were the chief causes of | results ceuld not be expected if de- 


eur growing accident record. 


beyond the control of our manage- 
ment. It was believed, therefore, 
than an organized educational pro- 
gram te promote sace practices 
among our employees was necessary 
if our accident record was to be im- 
proved. 

It was obvious from our prelimi- 
nary study that the expense caused 
by accidents was just as important 
as any other item eniering into the 
cost of operating motor vehicles. 
Therefore the company undertook 
accident prevention as a business 
proposition, and each phase of the 
work was considered carefully in 
order to reduce the number of acci- 
dents and the resulting expense. As 
the success or failure of this under- 
taking apparently depended largely 
upon official direction, fhe vice- 
president of the company was placed 
in active charge of the work. This 
officer has devoted much of his time 
to perfecting the various details of 
the program, including the safe 
maintenance of our motor equip- 
ment and the conduct of educational 
activities. He in turn holds the su- 
perintendents, supervisors, foremen 
and others of the supervisory force 
responsible for the accident record 
of their respective departments or 
units. 

One of the first items considered 
in our safety program was the safe- 


guarding and safe maintenance of | 


our mechanical equipment. Proper 





Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, ML. 
in the New York state total. 


In this table, 44 states and the District of Columbia 
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CHRYSLER GROUP 





Tt was | fective equipment were used, and 
also evident that these factors were | 


therefore it was unreasonable to ex- 
pect the drivers’ co-operation under 
such __ circumstances. For’ these 
reasons a daily inspection is made 
of all motor equipment. Drivers are 
required when turning in equipment 
to make a written report of any de- 
fects they have noticed. A compe- 
tent mechanical force is maintained 
and reports from drivers are acted 
upen promptly. This plan auto- 
matically, insures the correction of 
defects before the car is used again, 
and indicates to drivers that the 
company is sincere and endeavoring 
to do its part in the safety program. 

Our experience shows that the 
complete facts concerning’ the 
causes of accidents are necessary 
to the successful direction of our 
preventive work. It has been found 
also that a record of accidents, an 
account of the company’s standing 
for the current year, as compared 
with previous years, as well as 
periodic tabulations of aecident 
costs, provide measures of the effec- 
tiveness of our safety work. To se- 
cure this information, so that we 
may know where preventive efforts 
should be concentrated, a constant 
check is made of the accident ex- 
perience of drivers by means of in- 
dividual records. These analyzed 
monthy may indicate tendencies 
toward laxity and suggest proper 
actions which the company may 
take. 


When an accident occurs, a report 


lis telephoned immediately to the 


claim department and a preliminary 
report, giving all available details, is 
prepared and sent to the proper 
official, This speed has. been of 
great importance in the efficient 
handling of cases involving compen- 
sation claims and damage suits. 

Should a driver's record for a two 
te three months’ period indicate an 
unfavorable experience, he is re- 
lieved of his duties in order to de- 
termine his faults, and an effort is 
made to correct them. This in- 
terest has served to teach drivers 
that the company cannot afford te 
employ inefficient operators, and 
that safe driving habits are con- 
sidered essentials of their job. 

Safe driving demands resource- 
fulness, intelligence, judgment and 
ability to think quickly and act in- 
stinctively. In the selection of 
drivers, therefore, these qualifica- 
tions and a thorough knowledge of 
motor vehicles and traffic regula- 
tions are considered fundamental. 
We also require unimpaired eyesight 
and hearing, good habits and health, 
as well as a proper attitude toward 
safety. A chauffeur, before being 
authorized to drive, must first serve 
as a helper and be passed upon by 
the superintendent, who, on two or 
three occasions, rides with the ap- 
plicant before he is approved for 
permanent assignment. 

A commitiee, known as the Acci- 
dent Prevention Committee, has 
been selected from various depart- 
ments. Tifis committee consists of 
about twelve members and includes 
superintendents, foremen, mechan- 
ics, chauffeurs, helpers, loaders and 
truckers. Meetings are held month- 
ly. Accidents which have occurred 
during the preceding month are dis- 


(Continued on Page 10) 





| BEAVER MFG. CO. ADDS 


WHOLESALE PRICE 
INDEX STAGES RISE 


Washington, March: 28—The aver- 
age of wholesale prices, which had 
been declining. steadily since the 
first of the year, made its first sus- 
tained increase when it rose to- the 
index figure of 60.4 for the week 
ended March 18. 

Low point of the year was reached 
in the week ended March 4, after 
which prices began to rise, accord- 
ing to the weekly summary issued 
by the Bureau of Labor Statistics. 

The index figure is derived from 
wholesale prices of 784 commodities 
based oa the importance of each 
commodity, with average prices for 
the year 1926 selected as. 100. 

Starting the year with a figure of 
61.9, the average rose slightly for 
three weeks but fell into a decline 
during the week ended January 28. 


per cent. over 1931 sales, the mare 
keted production of liquefied pe- 
troleum gases during 1932 continued 
the increase which has been re- 
corded annually during the past 
Several years. The 1932 increase, 
however, did not equal that re- 
corded for 1931, when marketed 
production of these gases was nearly 
11,000,000 gallons larger than in the 
preceding y year. 


NEW WATERPROOF Fi ABRIC 


A new flexible waterproof fabric 
called. Revolite is now being manu- 
factured by the Revolite Corp., New 
Brunswick, N. J. It is impregnated 
with a Bakelite resenoid, which 
makes it resistent to water, oil, 
fruit juices, alcohol and most clean~- 
ing compounds. It is made in a 


The declining trend lasted until the | variety of weights and in printed 


week of March 4, when the average 
was 59.6. 


SALES REPRESENTATIVES 


Newark, N. J., March 28.—The 
Beaver Manufacturing Company of 
this city announces the appointment 
of E. W. Hoffman of Jamaica, L. I., 
as representative to call on the auto- 
motive trade in New York, New 
Jersey, Delaware, Maryland, eastern 
Pennsylvania and the District of 


' 


jand metallic finishes. 





Columbia. 

Ralph C. Schayer of Los Angeles, | 
Cal., has been appointed to repre- 
sent the company on the Pacific | 
Coast. 


PETROLEUM GAS OUTPUT 

Washington, March 28.—With an 
increase of approximately 5,000,000 
gallons, representing a gain of 17 





| sell Co, Inc., 


designs as well as in patent leather 
It is said 
that it is not affected by soapy 
water, will not mildew and will not 
stiffen with age. If wrinkled, it 
can be ironed. An.aouncements do 
not mention automotive uses, but 
the material is presumably suitable 
for automobile window shades and 
for draperies such as are sometimes 
used in buses, and may well find 
other automotive applications. 


J. RUSSELL CO. ADDS 
NEW MACHINE SHOP 


Holyoke, Mass., March 28.—J. Rus- 
has recently installed 
an up-to-date machine shop includ- 


ing a cam piston grinding-machine, 
It is now in position to do any and 
alt machine shop work. Joseph 
Decoteau will be in charge of the 


shop. 





CUMULATIVE NEW PASSENGER CAR 





FORD GROUP 





Buick 





GENERAL MOTORS GROUP 


Chevrolet 
Oldsmobile 











and New Jersey, 


Some of these data have been published previously, but is given here complete for the convenience of our subscribers. 
Returns for today: 
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A SHREWD PROSPECT REQUIRES |[ Date Asia 


TACTFUL SALESMANSHIP 


(Continued from Page 3) 


would not budge from that set 
amount. 

“J could not change our offer, and 
things looked mighty difficult for a 
while. He had declared that our 
deal was too high, and he turned 
our proposition down cold. I con- 
tacted him, and with a great deal of 


tact tried to interest him in making 
the deal. In the meantime a com- 
petitor had offered him a much 
higher price on his used automobile 
on a trade-in offer on a competitive 
type of automobile. 

“I continued my work on the pros- 
pect, and can say most emphatical- 
ly that he was one of the hardest 
prospects of the shrewd type that 
never seems to be able to come to a 
deal that I have ever had in my 
career as an automobile salesman. 

“Knowing that he liked the Buick 
automobile better than any other 
type of automobile, I launched more 
selling talks, stressing the qualities 
of the Buick and big value that he 
was obtaining for each dollar that 
he paid for our automobile. 

“Even though two members of our 
staff were certain that the deal 
“would never be closed, I kept up my 
tactful salesmanship, and after a 
time we came to terms that were 
satisfactory regarding the amount of 
the trade-in offer that we would 
give this prospect for his used auto- 
mobile on the Buick automobile 
that he wanted to buy. 

“The __ The deal was closed, and the best 








part of it all was that our shrewd 
buyer did not even request a demon- 
Stration in the automobile that he 
bought from us, thus proving that 
he was himself so sold on the Buick 
of his heart’s desire that it only 
required tactful salesmanship to put 
the deal across. 

“From this deal I learned several 
important pointers which I am enly 
too glad to pass on to my brother 
automobile salesmen elsewhere in 
this country and abroad: 

“1. When a shrewd prospect re- 
fuses to reveal his identity, bring 
out the manager, and an introduc- 
tion will bring about the desired re- 
sult in obtaining the prospect's 
name and address, 

“2. Tactful salesmanship is re- 
quired in order to sell to the shrewd 
prospect, Never give up, but use 
judgment in the number of calls 
that you make upon your prospect, 
as making a nuisance of yourself 
may spoil your chances of ever clos- 
ing the deal. 

“3. Try to find out if your pros- 
pect likes your automobile better 
than others, and then use that as 
one of your selling points. 

“4. The shrewd prospect is a good 
person to deal with, even though you 
will have to work harded to close 
the deal. 

“5. Never knock your competitor. 
Sell your automobile on its qualities 
and value.” 


(Continued from Page 3) 


The Smith Motor Sales Company 
has added W. W. Miller, J. H. Cobb, 
J. B. McKeen, and J. P. Clark, while 
the Milam Chevrolet Company has 
added Sid Cotton, Sam Shannon, 
O. A. Wilson and Walker Garvin. 

* 


7 oa 
Believing that a sale 
keep the _ depression 
Embleton Moter Company, 
ler and Plymouth, 
day for the 
During this 
and eleven 

livered. 


a day will 
away, the 
Chrys- 
announee a sale a 
first half of March. 
period five Chryslers 
Plymouths were de- 


. 7 7 
H. G. Grobe, salesman for the 
Embleton Motor Cempany, has re- 
turned to his duties following an 
illness of approximately two months. 


BOSTON, MASS. 


C. L. Nutter, general manager of 
the Henley-Kimball Company, Hud- 
son-Essex distributors, says that at 
a service meeting in Cambridge 
more than 400 service managers and 
mechanics were present. Talks on 
improved service methods were given 
by Mr. Sales of the Carter Carbur- 
etor Company, Mr. Newall of the 
Hudson Motor Car Company and 
Mr. Winningham from the Vacuum 
Oil Company. “The idea of this 
meeting,” he said, “was to show 
dealers and their mechanics new 
short cuts in operation, so that the 
Henley-Kimball Company’s organi- 
zation as a whole give their cus- 


Pe better service at less cost.” 
* * > 


“A recent tabulation of new-car 
| sales figures for February in Bos- | 
| ton shows that Buick secured 62 per 
cent. of the business i in the upper hea¢ 











medium-price class, which includes 
seven other makes selling within the 
price range of Buick’s 60, 80 and 90 
series models, making Buick’s actual 
unit sales volume five times that of 
the second-place car,’ says C. S. 
Henshaw, manager of the Noyes- 
Buick Sales Company. 

* * 


* 

There were 20,000 visitors at Noyes 
Buick last month, while February 
retail deliveries of 1933 Buicks in 
New England shew a 16 per cent. 
gain over January, according te 
Harry K. Noyes, president. “Sound, 
time-tested pelicies have guided the 
Noyes organization well through 
twenty-nine years of leadership, ac- 
complished by a record of dependa- 
bility and customer satisfaction,” he 
said. 


* 


CHICAGO, ILL. 


It's a case of homecoming for 
another figure in the Chicago trade, 
H. E. Mahaffey, who is being wel- 
comed here as the new manager fer 
De Soto in this district. Since leav- 
ing Chicago, Mr. Mahaffey has been 
assistant to L. G. Peed, director of 
sales of the De Soto Corporation, 
Before that the high point of his 
career came when he held the title 
of Chicago regional manager for 


A Zenith electric flowmeter was em- 
ployed to register mileage per gallon, 
* * * 

Nash Sales, Inc., has just opened 
a used car building at 2512 Seuth 
Michigan Ave., with W. E. Delaney 
in charge as sales manager, it is 
made known by Harry T. Hollings- 
head, president of the company. 

> - 

Declared to be dedicated to pre- 
tection of purchasers from misrep=- 
resentation and unscrupujous busi- 
ness tactics, as well as an aid in 
helping to prevent thefts and the 
disposal of stolen cars, a group of 
used car dealers has formed the 
Better Automebile Dealers Associa- 
tion of Illinois. Officers are Harry 
J. Felz, Edgar Fitbpatrick, Stewart 
Tauber and C. Petersen. 


* 


INDIANAPOLIS, IND. 
Appointment of Virginia Motors, 
Inc., as associated dealers for the 
Chrysler-Plymouth lines has been 
announced by Carl H. Wallerich, 


Inc., Indianapolis distributer. The 
new dealer operates sales and ser- 
vice quarters at 650 Virginia Ave, 
William C. Miller, head of the com- 
pany, has been prominently connect- 





Oakland -Pecntiac. 
7 > * 

A test, intended to prove the value 
of aluminum cylinder heads as com- 
pared with those of cast iron, was 
staged over Chicago's outer drive by 
the Bird-Sykes Company with three 
Graham cars, the resulis of which 
are just announced by President 


a six and eight, 
uipped with aluminum cyl- 
and an earlier model 
fitted with cast iron head. The 
mileage obtained, it is stated, was 
15 per cent. better with the new type 
head than with the former design. 


two 1°33 models, 
both 
indcr neads, 








REGISTRATION ST ATISTICS, JANUARY, 1933 


which are furnished by the New Jersey Motor List Company, New Car Division, Trenton, N. J. Metropolitan district figures, compiled by Sherlock & Arnold, New York city, are included 
Readers desiring county, city or town lists, or lists of owners in any given section may obtain these by addressing any of these three companies. 


Louisiana, Montana, Rhode Island 















































Georve H. Bird. The cars used were | 


ed with medium priced car sales and 
the used ear business in Indianapolis 
for ten years. He has an outstand- 
ing record as an associate dealer. 

» o * 


Three associate dealers and Lesey 
Motors Inc., Indianapolis Hudson- 
Essex distributor, this week inaug- 
urated the special spring showing 
in co-operation with the sales drive 
launched by the factory at Detroit. 
William R. Tracy, general sales 
manager of the Hudson Motor Car 
Company, visited Indianapolis Mon- 
day on a swing around the territory 
to assist in getting the campaign 
under way. 





Comparative figures for January, 1932, will be found on Page 10 and 11 









































STUDEBAKER GROUP WILLYS-OV’D GROUP NON-AFFILIATED MANUFACTURERS 
7 © 
States S = ' Ss 
4 S 3 e 5 3 = E < 8 = S 4 Totals 
bE} 2/3] ¢ §] 2/33} ¢1/3/)/8tilai42et &8 
£ g| é E #/ 38/8) €1§ |e] 2] 2]é] 2 | 38 
Alabama | | 2 5 7] 8 rT 9} | 13} | 5| | 2 3| 2| I 625 
Arizona I x 4| 2j ej 4] 2 8 | I i Ee ee _ 
California | 10] 153], «i119 282, ——«98|StSC=«SY 106). +51} 44) #+| 4| 66| — 39) 1| 87) 34 18| 14] 5,984 
Colorado | 3] 15) 27] 45 | 15| 3] 18|_‘14l | | | ia 4) | 17| 9 5| 2| 1,175 
Connecticut | — — 30). —~*9 — oo oe ee 4 1| 7 6| | 2| 923 
Delaware ! | 3) 1 4| 2) j j | ; 4) 2| | 2| 7j | | 241 
i te a ee oe a a ae a | a ek 4| 6! 2| 3] 1,959 
Georgia | | 10} 14{ 24] 5) 1) 6] 2) 10| | 1| 65 +~«3i 1| 2| 3} | | 632 
Idaho l | a. -. = = i] | 1 | i 2 ] | 1) _| | ! 14f 
Illinois i 9| 84] 124] 217, —=Sci)Ss—“‘i‘C no « |; i! om sj 59| 3} 75) 55| 19; 10} 5,909 
Indiana | 1| 83) 65) 149, —=«29 1) 30; ~«13)—~CS*s=“‘CYSS:*C‘ USSC~dYCSCSSCd (CF 2) 13] 8| 2) 4} 2,812 
Kansas | 1| 7| 10/ ij 3 &4«4#¥ = + @ | l 6| 3| | 3 3 VY 1] 682 
Kentucky | ya 16| 59] | 27, ~«S|~S*S*«wD | 2| 3) 8 7 6| 7| yh OT 
Louisiana | [ -— 27| 10) StSt«dXdSYS 11{ lj —«12| | q | 5| | 23| 1| 1| Al 1235 
Maine | | 5| 2| aa os | | | | 3| | | 7 3| 2| | 346 
Maryland | 4) 28) 19) 51{ 644). 2—~C«@dY 65] 2) | j 2! 4| 3} | 510) qy | 1387 
Massachusetts | 14] 47 68| 129, #4x+16 °&«4 20 | 2| 6| | 9 44| 21] | > | 4 4,782 
Michigan ! {3G HD 29 | 5| | 6| 1) 56| 28] j 17) +16 #12, 4| 4,632 
Minnesota | 2 Sid] SCD 45|,—«i1<6 | 16| 1| | { 2 «10 25| | 5] 11/ 3) 1} 1,333 
Mississippi | a ke 9| l “| rT 2| l | j 2| | | | _ 368 
Missouri 1 a 3). il) #&&Y 12] 7 j | 2| 8| 4] 2 0, 3) 3| 1,296 
Montana’ 1 | 1| 3| ee a a j | a a ae | | 1| | 1| I 69 
Nebraska | 1! 15) 10} 26 | 12| | 12| 1) 1| | | 3) 1| ' 1| 2| | 1 807 
Nevada | | 3 4 _— = 1| 3| | | 4 | | 1| | | 120 
New Hampshire | a 1] 6] 3| j es | | 1| 1| 1| | | 1| 2| | 171 
New Jersey | 5] 52| 46) 103 | 11| 5] 16}. ~4j 9| | 5 22| 17] 3) 24/ 30; 11| 33 | 3,047 
New Mexico | 4| 2) | a <6 ce ee | 8 | 1{ 256 
New York | 47; 100, ~—S=«284| 431|_—«-230,—~=<“‘(“‘ét ~*~ YSSCSC~«SG|:CSC~*~=«SD | 55] 160; —‘:110/ 9 167 156| 58) 28 | 11,243 
North Carolina | 19} 5| 24 | 4| — me UL 3| | 7 3| 2| 1| 1,502 
North Dakota ‘| eee ij ee Le ee | oe I 168 
Ohio | 6] 90) 57] 153 | 102; ~*«SY 106, if 2) | 9 47  ‘13j | 37| 32; «3 13] 4,793 
Oklahoma | | 9| 13} 22] 6| j 6] 6| ee | 7 2 2| | 1,547 
Oregon | | 4) 5| 9} ae ee ee 2| | 3} 1| | aa 362 
Pennsylvania | 9| 51] 43) 103 | 7 a | — a: oe ee aa CCT 
Rhodelsland | 2| 2 8| 12] _  s 2} ee ee ee 4| | 6) q| 4| 1| 367 
South Carolina | il | | 2] Ta | | ij 3| | 2) 4| | 1 625 
Seuth Dakota | | 10) «ee 2. a ee { 1| | 1| | | | 278 
‘Tennessee i 12] 14) 26, 15 il ié} 1 | i) 11) 1| | 11) 2 | - 1,293 
Texas | 1] 54] 30 85 | 12| rT 13}. ~—~«& ry 3| 17} 11| | 17| 14 | 1] 4,661 
Utah | | rT 2 7 | 2 l rT 6| 4 1| 1, 1| = 
Virginia i | 24) 15) | 13) | i2| 2| ra rr T° | 5 a @ f & 
West Virgmia ‘| a — « © 7| | ; io Qj | 2 3| | I 163 
Wisconsin i i 13| 14] 28 | 20) 20| ij | 7 "| 17 3| 3| | 1,134 
Wyoming | 1| 3 6| C) | 2| | | 2| | | 1| 2 | | 185 
37 i7i 4 21 i : 848 





135 
ol | 


1145 


1168} 


wes 





476| 22; 714 


wt | 


124;  661| 
i 4 


-] 











513} 
— 





AUTOMOTIVE DAILY NEWS, 


WEDNESDAY, MARCH 29, 1933 








ENGINEERING SAFETY IN 
TRUCK FLEET 


a 


(Continued from Page 8) 


cussed and suggestions to prevent 
recurrences are made. 
Employees involved in serious ac- 


cidents are required to attend thesé 
meetings to assist in describing how 
the accident occurred. They are 
subject to questioning by members 
of the committee. With the use of 
miniature trucks, tractors, trailers, 
automobiles, railroad crossings, 
buildings and street intersections it 
is possible to reconstruct an accu- 
rate picture. With the represenva- 
tive group attending, every phase of 
an accident can be discussed. This 
aids in disclosing bad operating 
practices and helps suggest meas- 
ures for their correction. The meet- 
ing usually lasts about three hours 
in the morning. At is conclusion 
members are at leisure for the rest 
of the day. Since those on the 
committee are paid for the entire 
day, a desire is created on the part 
of all employees to serve. 

Another important feature of our 
Accident Prevention Committe: 
work ts that the training received by 
members gives them an excellent 
background in safety work. We have 
found that, as a result of serving as 
members, employees are in a better 
position not only to work safely, but 
to see that their fellow workmen dc 
likewise. 

Weekly safety bulletins are pre- 
pared by our staff. They relate ai- 
most entirely to the hazards en- 
countered by our employees and the 
accidents which have actually oc- 
cured, and are posted every Monday 
morning in twenty departments of 
the company. They are placed in 








specially constructed, glass-enclosed 
bulletin boards which are located at 
Strategic places in each department. 
The bulletins used during the pre- 
ceding year are bound in a conven- 
ient form and circulated among the 
employees. A test of the drivers’ 
ability to recall the purpose of these 
former messages is made, and 
awards are offered. 

The safety contest followed by our 
company is practically continuous 
and is based largely on individual 
effort. An award of $25 is made to 
each operator driving for twelve 
consecutive months without an ac- 
cident. This plan permits drivers to 
start over again immediately follow- 
ing an accident without waiting for 
the commencement of a subsequent 
contest period, Accidents are 
charged whenever damage to other 
property is involved, or when prop- 
erty damage to our own equipment 
is in excess of $5. During 1926, five 
operators recetved these awards, but 
in 1932, 142 were eligible by complet- 
ing twelve consecutive months with- 
out an accident. 

To stimulate friendly rivalry be- 
tween departments for the best 
safety record, the number of days 
each department has operated with- 
out an accident, as well as the num- 
ber of men employed, is posted daily. 

Every encouragement is given em- 
ployees to make suggestions regard- 
ing safety and other operating prac- 
tices. All suggestions are acknowl- 
edged promptly and proper credit 
is given when suggestions are 
adopted. In some cases, an award is 
given for the best suggestion sub- 


mitted, and brief mention of these 
are made in. the employee magazine. 
The development of safety work 
in our organization not only has 
effected a direct reduction in acci- 
dent expense, but, through the 
training received, has also served to 
correct many operating practices of 
the company and | our r employees. 


HANCH FINDS NEED 
OF STATE LAWS TO 
END CAR STEALING 


(Continued from Page 1) 


the bad conditions in other states, 
the survey shows, by forcing auto- 
mobile thieves to brave the Dyer act, 
transport their loot across state bor- 
ders and sell through fences oper- 
ating in unprotected states. 

“If for no other reason that self 
protection,” said Mr. Hanch, “it has 
become of utmost necessity for such 
populous states as New York, IIli- 
nois, and Ohio particularly to enact 
a certificate of title law modeled 
after the uniform act or after the 
Virginia law, which is even better. 
Arguments against the effectiveness 
of such laws are like attempts to 
prove that the world is flat.” 

The certificate of title as issued 
under the Virginia law is good for 
the life of the car, or until owner- 
ship is transferred. It also serves 
as a legal record for liens and en- 
cumbances and exempts such liens 
from being recorded elsewhere. The 
certificate is deposited with the lien 
holder until the car is clear. The 
owner also has a separate registra- 
tion card. Without these documents 
the car cannot be disposed of. 

With the enactment of certificate 
of title laws, thievery has declined 
in the protected states and theft 
insurance rates have been materially 
reduced. This explains the mystery 


of the wide range of theft insurance 
rates. which have reached unusual 
heights in states which are a refuge 
for thieves and fences. 

“The percentage of unrecovered 
stolen cars steadily increased from 
1918 until 1921, when a substantial 
number of certificate of title laws 
became effective,” said Mr. Hanch. 
“Thereafter the percentage of unre- 
covered stolen cars, as reported by 
leading cities, steadily declined. This 
decline has continued as the num- 
ber of certificate of title laws in- 
increased. 

“On the other hand, thefts have 
increased in states without that 
protection. Furthermore, the influx 
of stolen cars has increased the dif- 
ficulties of dealers in disposing of 
the used cars which they have taken 
in trade. 

“The list of the states with the 
certificate of title provision in their 
laws constitutes a roll of honor. 
Other states which have no such 
law should speedily enact one.” The 
list of states on the “roll of honor” 
follows in the order in which the 
law was adopted: Virginia, Indiana, 
Utah, Colorado, Michigan, Califor- 


nia, Maryland, Missouri, Delaware, 
Florida, Arizona, North Carolina, 
Oregon, Pennsylvania, West Vir- 


ginia, Wisconsin, Montana, South 
Dakota, Idaho, Oklahoma, Nevada, 
New Mexico, North Dakota and 
the District of Columbia. — 


McALEER REDUCES PRICES 
ON ENTIRE CONSUMER LINE 


Detroit, March 28.—Announce- 
ment has just been made by the 
McAleer Manufacturing Company of 
a drastic reduction in the list prices 
of its entire line of consumer auto- 
motive products, including auto 
polish, quick cleaner (paste), quick 
wax, top dressing and touch-up 
enamel. The reduction averages 25 
per cent. from the previous lists, as 


evidenced by the new: price of 75 
cents per pint for MecAleer’s Bal-~ 
anced Blend Polish & Cleaner, in« 
stead of the former $1 list. While 
the new list establishes new jobber 
and dealer prices, it is pointed out 
that the percentage of profit for 
jobber and dealer remains the same, 

Commenting on the price reduc- 
tion, C. H. McAleer, president, ex- 
plains that present price levels on 
raw materials and labor have made 
it possible to offer McAleer’s prod- 
ucts to the consumer at more mod- 
erate prices. “It must not be as- 
sumed,” says Mr. McAleer, “that the 
quality of our products has been 
affected in the slightest degree by 
the reduction in prices.” 


MOTOR EXPORT 
DEMAND BETTER 


(Continued from Page 1) 


ports from this country or from as- 
sembly plants operated abroad by 
American companies. 

Reports on conditions in foreign 
automotive markets for last month 


show some improvement in sales in 
Portugal, the Netherlands and Mex- 
ico, it was stated. Puerto Rico re- 
ported a slight increase in truck 
sales. 

Passenger car sales in Mexico 
during the final quarter of last year 
were from 85 to 100 per cent. better 
than in the corresponding period of 
1931, it was reported, while sales for 
the year in Australia actually ex- 
ceeded those of 1931. Receipts of 
cars in Egypt in December were 
about 35 per) cent. greater than in 
the same month of the previous 
year, and in Argentina it was re- 
ported February registrations would 
have been nearly double had stocks 
of certain new American cars been 
available. 


CUMULATIVE NEW PASSENGER CAR 


This table is repeated for compartive purposes only, 





CHRYSLER GROUP 















































States $ -3 z 

% a i 

= 2 = 

o a a 
Alabama, 1932 | 25 10) 19| 46) 100 | 122) 
Arizona, 1932 | 2| 4| 12) 15) 33] 24) 
California, 1932 | 208, 225 +«246,~+~«S~=«S 4B | 1027 | 
Colorado, 1932 | 47 18) 68| 145) 278 | 490) 
Connecticut, 1932 | 14) 14| 43) 69) 140] 92) 
Delaware, 1932 | 9) 1) 5) 12 27| 33) 
Florida, 1932 | 34 7 25] 137} 203 | 301) 
Georgia, 1932 | 25 9) 57| 74| 165, 352 
Idaho, 1932 | 3) 3 13| 7 26 | 55} 
Illinois, 1932 | 104 120, 172| 323| 719 | 253) 
Indiana, 1932 | 38) 51) 80) 238) 407| 545, 
Kansas, 1932 | 7 12) 34) 61| 114] (266; 
Kentucky, 1932 | 36 22 41| 83) 182 | 172; 
Louisiana, 1932 | 7 4 37) 31| 74] «140, 
Maine,1932 | 7 2' 12 29| 50} —- 70 
Maryland, 1932 | 13: 3) 36 35 87 | 188) 
Massachusetts, °32| 37) 12 87 144) 280) 442) 
Michigan, 1932 | 36) 40, 118 122) 316] 555| 
Minnesota, 1932 | 22-3] 26. 62) 123| 204 
Mississippi, 1932 | 1 3 5) 16 25 | 81) 
Missouri, 1932 | 18) 21 41 86, 166] 249) 
Montana. 1932, | #46 #4. 3 ©S 15] 19| 
Nebraska, 1932 | 13 8 27 50) 98 | 299) 
Nevada, 1932 3) T 4 ry ii| 15) 
N. . Hampshire, re, *32 | 4 4 6 13; 27 | 51) 
New Jersey, 1932 | 92-—i38iti(tsiH|SSC‘éiSDT 415] 511 
New Mexico, ’32 | 5 me 91 26] 61 
New York, 1932 “| "190, 134,309,705; 1338] 975) 
No. Carolina, 1932 | ee 56, 69, 149 | 277; 
North Dakota, '32 | 4 1 2 bat 11) 28 | = 
Ohio, 1933 t 6y 84 138,244) 527] 726) 
Oklahoma, 1932 | 27) 2 61) 57 147| (282 
Oregon, 1932 ‘| ij —~9 13} 34) 67} _—:108 
Sy a, 32 | 163), an 176, 410} 829 | 1057| 
Rhode Island, 1932] 9) 5] 9) 16 39] 28) 
So Carolina, 1932 | 8 6) 13} 26; 53| 122) 
So, Dakota, 1932 | 6 8 8) 13} fj 
Tennessee, 1932 | 20, 12) 43) 85) 160 | __ 154] 
Texas, 1932 | 71 35) 127] 140} 373 | 851| 
Utah, 1932 | ] rT 3) 5 9] «9 
Virginia, 1932 | 44 36) 71 138] 289| «653 
West Virginia, ‘32 | 18) 7 37] 48) 110] 
Wisconsin, 1932 | 29, 31| 41| 104/ 205| 358, 
Wyoming, 1932. | 6 2! 4| 23] 35 | 66) 


Dist. of Col., 1932 24) 
Line Totals, ’32 1519} 1126 
Group Totals, ’32] i | 
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GENERAL MOTORS GROUP 














31819! 358} 2109} 3813} 
| | | | 





















HUDSON GROUP 











| 122| 41| 2) 327] | 10; 33} 413] 16| 2| 18 
2) 26 | 21) | 83) 1| 4 5 114] 3) 2| 5 
31) 652 | 348) 82; «1444/ 49) 126/ 255] 2304 | 107/ 85) 192 
j 490 | 139; 676| 4| 33} 74} 931] 28) 19] 47 
2) 94] na .-”.hCU Se 335] 7 37| 79) 608 | 32| 5| 37 
2) 35] 21) 4) 101) 3) 11; 24) 164 | 4| j 4 
5) 306 | 90) 4| 800) 4) 9) 69) 976 | 41) 14] 55 
5] 357 | 105] 11] 797| 4| 39] 78| 1034 | 16| 15) 31 
] 55 | 11) | 87/ | 1| 8 107 2) 1j 3 
18) 271} 378/ 51,2037 34/ 206) 257) 2963 | 84) 44) 128 
3] £48] 184] 8} «:1225) | 99) 148) 1664] 74| 38 112 
1| 267 | 66| 5] 423) 1 19 44) 558 | 22) 11] 33 
3] 175 | 32 | 3] 440| | 18) 35) 528] 27] 11] 38 
| 140, ——s«CS | 2| «54 1| 9| 26| 648 | 2) 2| 4 
l yy @6©)6hCua]Y)~S~té‘s«~SZ 4| 125) 3) 16| 24) 214, —=«20 7 27 
| 188] 65) 5] 646, 2 14| 98. 830 | 28) 15) 43 
7| 449 | 293) 22; «1036 30) 117; 209) 1712 | 144| 53] 197 
44, 599) 254 34, —«:1492) 10} 261) 300; 2351 | 304) 116) 420 
j 204; —~C*«*«CTZ 3) 595] 3] 34! 47] 769 | 10 9) 19 
2) 83 | 8| | 280! , 3 4) 295 | | | 
] 249 | 66) 15] 738) 8] 30) 59| 916] 16| 6) 22 
aa ee ee 45] | ly 2 — se 
2) 301] 44| 1| 541| | 23) 39| 648 | 9) 3| 12 
j is, —=«2* 1| 35] | | 2| 52] 1) 1 2 
wii 51] a &«»+2 72 1| 15) 16| 130] 12) 3) 15 
14) 525 | 486| 57|—«:1616| 34] 154 188, 2535 | 106| 33] 139 
| 61 re 35) | 97 | 3] 5| 141 | 1| 1| 2 
48) 1023] ~—«1309) 108; 3692) 62| 263) 413} 5847 | 269| 89| 358 
| 277 | 34| 3) 582| 3] 16) 48 686 | 33| 17| 50 
53 | a a 3 SI 144[ 1] 2 
10) 736 ee. ~~ 213] 22; —«:1587/ 15) 139, +322) 2298| ~—«:172| 50] 222 
1 283, «94 a) 2| 20) 57| 918 | 11| 4) 15 
2) 110} —S=«SS 2| 234 2) 14) 27] 314| 9) 5] 14 
10) 1067 | 514 54) 2239) 45 133) 242 3227 | 128; 58 186 
| 28] 44) tT = wa €6)h—hCt«<aS 4| 31/ 191 | li —Stié‘éKd; 12 
1 123; «#22; #&~«+'|~)~«863 2) 6) 24 424 | 7 5j 12 
1| 57] 17] | 128) | 13) 14| 172 | 3] 1 4 
1] 155 | 40| 3|- «4547 2) 12) 29| 633 | 16| 6| 22 
7 858 | 275) 18} —«-2021/ 7| 36) 141) 2498 | 35] 20) 5 
| 79| 17] j 100) | 4| 8) 129 | 7| 2) 9 
rT 654 | 110} 8} «1021 5| 26| 96 1266 | 31| 25] 56 
1 136] 35) 1| 273) 3] 8, 40) 360 | 12| 7| 19 
3) 361, ~—=«A1:34 10; 909) 6 67] 96 1222 60| 25) 
| 66 | 15 | i 87] 1| 4) 8] 116] 6| | 
3| 12 8| 424) 84 640 27] 10 






44751 | | | 2769 








SIX CAR ‘MAKES, 
NINE STATES GAIN 
_IN’ FEBRUARY 


(Continued from Page 1) | 


ary, 1932, a decrease of but ninety- | 
two vehicle units. 

The following is the honor roll | 
for February, as it now stands: 
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move to the building at 234 Central | 


| Ave., where the B-K power ory 
division of Bendix Aviation, as an] 
jas the Bendix Brake Company and | 
the Bendix Cowdrey Company, will | 
7 ae oer 

s expected that Wheels, Inc., 
om ae sits entire activity and or- 


ganization consolidated in the new | 


building and service station at 234 
| Central Ave. on or about May 1. 


DE SOTO DELIVERIES 


FEBRUARY HONOR ROLL 


36 States and District of Columbia | 


Feb., 33 Feb., ‘32 


36 states & D C.56,235 69,758 { 
Cars Gain | 
errr . 2,627 2,497 130 
Plymouth ....... 6,626 3,582 3,044) 
Ford ..........., 8376 7643 733| 
RROCKNE ..v20e...- 900 380 
MEME. pa desesics | aa 32 204 | 
rl. re 584 579 5 | 
States 
Delaware ....... 219 212 7 
ME Sresusece 1548 1,367 181 
New Hampshire. 272 256 16} 
New Mexico..... 154 144 10 
North Carolina... 1,099 786 313) 
South Carolina... 418 384 34 
EE irae 0 0 00s 3,280 2.834 446 
Wisconsin ...... 1,004 640 364 
Dist. of Columbia 949 836 113 


WHEELS, INC., EXPANDS 
NEW JERSEY ACTIVITY 


Newark, N. a. March 28.—By the | 
acquisition of the various lines for- 


merly represented by Essex Sales | 


Company of this city, Wheels, Inc., 


New York city, through its branch | 


520 | bile sales,” 


REBOUND FROM BANK 


HOLIDAY SLACKNESS 


(Continued from Page 1) 
said Mr. Peed. 
hardly anticipated such an encour- 
| aging jump as 75 per cent. 

“Our dealers delivered 934 cars 


| last week, against a total of but 533 | 
| for the previous week. 


“Used car deliveries made a simi- 
lar jump to 1,073 cars, an increase 


| of 65 per cent. 


“It is interesting to note that used 
car sales were slightly in excess of 
new car deliveries. Ordinarily this 
does not begin to occur until much 
later in the season. It is a healthy 
| sign, indicating that dealers are in 
| a better position to trade during the 
| spring season ahead.” 


CONTINENTAL PLANS 
FOREIGN ADVERTISING 





at Newark, has greatly increased the | 


scope of its activity. 

Heretofore the Newark branch of 
Wheels, Inc., 
has specialized almost exclusively on 


wheels and rims, together with brake | 


drums, wheel repairs and steering 
geometry. 
The present branch will shortly | 


REGISTRATION STATISTICS, JANUARY, 1932 


Figures for January, 1933, will be found on Page 8 and 9 








STUDEBAKER GROUP 











Alabama,1932_ | | 3| 13} mes a . __ 4 25 | rT | 1 3| 6| 1| 14| 
Arizona, 1932, | _—s=« 3/ 5] _~ -—- = a Ce ee ee ae 
California, 1932 | _‘18/ 64/ 329} 411f—is oa 109] oi| sa | of ie 62; #13) 
Colorado, 1932 4| 9} 43) 56] ay 8! | 36) 1| rT as wo ua «cf @4 
Connecticut, 1932] 6| 6| 29) 41| 8) 2} ij, | | 55 30) of 1 | 30) 
Delaware, 1932 | } | “3 3].~—i« | 2) 7 | { oe i SC(« 
Florida, 1932 ' 1 3] 24| 28 | 25) 2] 27| 12 | | 14) 2) #&«+9, #17 91 
Georgia, 1932 | 5| 11] 60) 76| 14| :_- i. « - t+ t « oo 20) 2~=CO|ti(i‘éN AY 
Idaho, 1932 l | 1| 3 4] 3] 7| | | | ae a | ; 6! 
Mlinois, 1932 i 21| 10-252 | 283| «192; 213 | 53| 3| | 14) 103 70j_—S—«i| 98| 
Indiana, 1932 1] 15, —«2123] 139] —«129j,— SC CC CSdCSCiéiS 20! 22| 29) 26| 
Kansas, 1932 | 2| 3; ~—SCs« 31, +4, °&#&«+277 47, ~—=C«S| | | |" 7 3 10; 
Kentucky, is2 fl 25| 294 36] 4| 40 | 6 j 2| 4 8| | 13! 
Louisiana, 1932 — : a — gf ia 24, ~«~5 il ti‘(i‘éiY;:*O*~*~;~*~=«Sy 7 a 5) | 29) 
Maine,1932, | £2 2) 413, 16 | 6| 1] - | } 2| —— ha 
Maryland, 1932, | 3 838 49| 20) 3] — ae ee 3) 7 15] 7 6h Uw 
Massachusetts, 32]  __28| 19} 105| 152 | 29) Fy 37[ a — ee ee 39,35, 41 107| 
Michigan, 1932, | 920] S85 14,9, 56) —=«2‘YT ] | | 100; 49) «418; 19) 
Minnesota, 1 1932 | 1 = Sz, 47 50] 35) 6] “ij —Ss«*SS { | | 19] 10] a a 
Mississippi, 1932 | ae 15] li, | 4] l 7 | 4| 9) 
Missouri, 1932 | 7 2| 29| 38 | 52/ | 59 | 7 4| | 6| 25| 14| 8! 29) 
Montana, 1932 | ee eee ee a 1| “| 1) | i) 2 
Nebraska, 1932 | 1| 2} 20| 23 | 34) 2| 36,.—~Ot«~«‘«‘CY { | | 5| 4| j 8| 
Nevada, 1932 | | | 5| 5 | | | | | | 1| | | os 
N. Hampshire, 32 | | 5| 7| 12} 1] | i} 1| . ee 7| | 12/ 
New Jersey, 1932 | 34] 16| 186] 236 | 73] 37 110 31) j | 14) 55| 40] 21| 101| 
New Me lew Mexico, 32 se. | 5| fami “6 1| 4 7 1| | a 1| | oa 4 
New York, 1932 | 48,34 638|—=CST20~—Si«d66|—SCéA 250 | 79) 2| | 27; _—«1:29) 88/ 53| 441| 
No.Carolina,1932| sj 1s) —iéiYYSSCi‘zB]C 19 | 10| 1 oe 3 3| 7 
North Dakota, ’32 | | { 6| 6; Ww 3 21] | j ] { 4| 1| | 7 
Ohio, 1933" —~CS~—ti‘<‘<2XH:C!S*«*K* 97) 121} —«137 ee Uhr el” 80 
Oklahoma, 1932 | —-. 21) 24; is #2 20| 2| 3] | . ee 4| 
Oregon, 1932 | eo ae 35] 3, #x+4lj 7 18 | 4| 1| | ; 137 sd | 7 
Pennsylvania, ’32 | 19 19} 189| 227 | 183/ 19 ~=—SCS2SC*~*«CSG 5| | 4i;. 89, ~S=«STB3 48) 118; 
Rhode Island, 1932| ae | ee) “jada a 3) 2| | SS a ae 

Se, Carolina, 1932 Da Me ! — 3] 4] 5] 1 6} 6| 1| | yy 2 3| 1 

So. Dakota, 1932 _ 28 swe a 5] j 4] 2| j i | 1/ 5 | 
Tennessee, 193: a | i — | as “%6[ is 15] 3] ij, Ss«S@d 1| | 3] 20 11 } 18) 
Texas, 1932 ee ee ae. ee 4 56 | 10) 4| | 4, ‘3:11 25| 1] 3 
Utah, 1932 | ’ 3] 9} 12] eee 4,..~=6drd@D | | 1| 5 1| | 6| 
Virginia, 1932 | 2] 38] 43] 26) 6] 32] 17| 1i| 1) 23| 22) 5} 17| 
West Virginia, ’32 | | 17 18} 30| 1 xij | jj 8 4| 1 
Wisconsin, 1932 | 1 6| 81/ 90 | 62) 7 69} 15) | ij; —24i 12! 3] 59) 
Wyoming, 19: 1932 | } 1 10] li} 4| j 4j 1| 1| 3] 6, 
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at 262 Central Ave., | 
| Advertising and Service Bureau, Inc.., | 

















New York, March 28—The Con- 
tinental Automobile Company of | 
Detroit has appointed the Foreign 


of this city to handle its foreign ad- 
| vertising campaign. A _ world-wide 
| campaign will shortly be released to 
newspapers and magazines. 
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| 


Studebaker 




















“but we 














|New Dealers 
Appointed 


CALIFORNIA | 
| Hudson-Essex — Thompson Motor | 
| Company, Ltd., Santa Monica. 
COLORADO } 
| Hudson-Essex—Central Motors, | 
| Inc,. Pueblo. 
CONNECTICUT 
Hudson-Essex — Horan Motor} 
Sales, Danbury; Highland Motor | 
| Car Company, Inc., Hartford; Jen- | 
| nings Sales & Service Company, 
Inc., Norwalk. 
| 








| 
' 


GEORGIA 
Dodge and Plymouth—J. M. Har- | 
Inc., Atlanta. | 


ILLINOIS 
Hudson-Essex — Vesely Brothers | 
| Motor Sales, Chicago; H. C, Wehr- 
mann Motor Company, Chicago 
Heights; the Jess Byerly Auto Com- 
| pany, East St. Louis; Schuchert Mo- 
tor Sales, Elgin; Markland Motor 
|Company, Galesburg; Eib Motor 
|Company, Joliet; Jeffers & Mc- 
Broom, Kanakee; Miller Repair | 
Shop, Princeton; Rockford Auto| 
| Sales, Inc., Rockford; Wetherell Mo- | 
tor Company, Sheffield. 


rison & Co., 





Dodge and Plymouth—Schuster 
|Motor Sales, Auburn; D. H. Tait, 
| Albion. 

INDIANA 

| Hudson-Essex.—c. L. Winter, 
Bicknell; | Ellett Sales Company, 
Bloomfield; Imperial Motors, Gary. 


Dodge and Plymouth.—Tell City 
Garage and Machine Works, Tell 
City. 

IOWA 

Hudson-Essex. — Odiorne 
Sales, Ft. Madison. 

Dodge and Plymouth.—L. A. Kir- 
lin Auto Company, Greenfield; 
win oarl _ Motor Service, _ Spirit! 


Motor | 






GROUP 




















2057 | 


| Knight 


| Milburn, Inc., 



























Lake; H. G. Donnelly, Bonaparte; 

Dean Hemingway Garage, Oelwein; | 

McCains ‘Garage, Sioux Rapids; | 

Newbrough Garage, Dakota City. 

KANSAS | 

Hudson - Essex. — Willys - Willys 

Sales Company, Leaven- 
worth; L, E. Brock, Ottawa. 

Dodge and Plymouth.—Swain Mo- | 

| tor Company, Anthony. 


KENTUCKY | 

Hudson-Essex.—The Union Ga-| 

rage, Hazard; Geary-Gay Motor | 
Company, Lexington. 


Dodge and Plymouth.—Leland E. 
Bettis, Nicholasville; Kyva Motor | 
| Company, Whitesburg; Young Motor | 
Company, Pikesville; Wells Motor | 
Company, Louisa. 

MARYLAND 


Hudson-Essex. — East Baltimore | 
| Garage, Inc., Baltimore; Claude R. | 
Baltimore; Walbrook 
Motor Car Company, Baltimore; 
Weiss Motor Company, Baltimore; 
Seward and Woolford, Cambridge; 
Paul J. Buchholtz, Cumberland; A. 
A. Armour, Rising Sun. 

Dodge and Plymouth.—Sellers & | 
Donovan, College Park; Monroe | 
Baldwin, Bowie; Queens Chapel 
Service Station, Hyattsville. 

MASSACHUSETTS 

Hudson-Essex.—J. C. Harvey, Bos- 
|ton; The Uptown Garage, Inc., Bos- 
ton; City Motor Sales Company, ; 
Brockton; Cashman Motor Com- 
;}pany, Brookline; Orient Central | 
Garage, East Boston; E. E. Wads- 
worth, Inc., East Milton; Carl A. 
Peterson, Jamaica Plain; Dixon 
Motor Company, Lawrence; James 
|H. Whelan Company, Mattapan; J. | 
C. Sherwood Motor Sales, Medford; 





A. E. Bibeau, New Bedford; Achins 
Garage, North Attleboro; Hughes | 
Motor Mart, Inc., N, Cambridge; | 
Porter Square Hudson-Essex Com- | 
|}pany, North Cambridge; F. w. | 
Mount Motor Car Company, See- 
konk; Montgomery Motor Sales, 


NON-AFFILIATED MANUFACTURERS 
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| West Medway, Liberty Motor Mart, 


Inc., West Newton. 


Dodge and Plymouth. — Giles 
Motor Company, Plymouth. 
MICHIGAN 
Hudson-Essex—Bell Motor Sales, 
Monroe. 
MINNESOTA 


Hudson-Essex—M. P. Lamoureaux 


| Motor Company, Minneapolis. 


Dodge and Plymouth — Drkula 
Motor Company, St. Paul. 
MISSISSIPPI 
Hudson-Essex — E. H. Simpson, 
Jackson. 
MISSOURI 
Hudson-Essex—C. I. Bain, 
| field; Jurgens & Schmidt, 
| bal; 


Brook- 
Hanni- 
Barrett Weber Motor Company, 


| St. Louis, 


MONTANA 
Hudson-Essex—Anaconda Garage, 


Anaconda; Price-Keerns Motor 
Company, Butte. 
NEBRASKA 


Dodge and Plymouth—Swec Ma- 

| chine Shop, Culbertson. 
NEW HAMPSHIT.= 

Hudson-Essex—Frank F. Went- 
J. H. Booth & Son, 
Laconia; West Manchester Motors, 
Manchester; Pollard Auto Company, 
Nashua. 

Dodge and Plymouth—G. 
Robertson Company, Peterboro. 


B, 


NEW DEALER NAMED 
Jacksonville, Fla., March 28.—The 


| South Jacksonville Motor Company, 


headed by R. B. Crosby, has been 
appointed associate Dodge dealer in 
the South Jacksonville territory. 
Sales and service quarters will be 
| located at 713 St. Johns Ave. 


CLASSIFIED ADVERTISEMENTS 
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Do Business With 
Thousands of Pattersons 



































MR. L. T. PATTERSON, 
President, L. T. Patterson Company, 
P Cincinnati, Ohio, 





t 
Ytomo ts y%ow ho Look at the 


ail, Wont? Build 

° ° ! 

s hot, b ul Ing! 
arpeents any, Mr. Patterson is a business man 
e Oy the typical of the thousands who read 
Automotive Daily News. His 
_ establishment below typifies the 
yt ag buildings of Automotive Daily 
THE L Tuly, News readers. Advertise to this 


NE distributor like Pat- . =. 


terson is worth a dozen z= ERSOy C ; ‘ ; 
= 0 men, with high purchasing power. 
small dealers—in purchasing Presj UPA Ny 
power, in prestige, in stabil- 


market of substantial business 


ity. Organizations like Pat- 
terson buy more new cars, 
scll more used cars, buy more 


parts, etc., than a couple of 
dozen garages or indepen- 
dent service stations. 


Multiply Patterson many 
thousand times and you get a 
picture of the purchasing 
power of the readers of Au- 
tomotive Daily News in the 
wholesale and retail fields. 
Add the factory executive 
circulation and you get in- 
fluence among the leaders 
of the industry. Advertise in 
a medium whose readers are 
able to buy—and in large 
quantities. 





